
Marketing Research / MKTG 4100 sec 01 

Instructor: Dr. Bill Christensen 

Office: UHB 323 

Office Hours:  Email, text, or call anytime with questions or to make an appointment; or stop by 

my office during normal business hours 

E-mail: christenb@dixie.edu (anytime) 

Office Phone: 435.652.7665 

Question Response:  Usually within 24 hrs 

The textbook for this course is "MR2 Marketing Research," 2nd Edition, by Brown & Suter 

Read the following class syllabus right away. 

COURSE DESCRIPTION: There are basically three reasons to learn about Marketing Research. 

First, it can be rewarding and fun. Being an “information detective” develops and exercises 

analytical and problem solving skills. Second, learning about marketing research teaches us to be 

better consumers and less susceptible to manipulation and false claims. Third, we learn powerful 

analytical and data collection skills and tools, and also gain an appreciation of the limits of those 

tools and processes. 

COURSE OBJECTIVES: The objective of this course is to learn and do marketing research. 

Students design and execute a marketing research project. This requires planning and process 

development, data collection, analysis, and presentation. 

CLASS ASSIGNMENTS & GRADING 

Each Tuesday we will review, in sequence, the 14 chapters in the text, and have a general work 

session in which teams will work on their market research projects. Each Thursday teams will 

present their project work and updates and receive peer and instructor feedback. 

These weekly assignments are not worth any points, but they are designed to help make sure 

your end report and presentation will be of sufficient quality to pass this course. 

Your final assignment is to submit a printed copy of your marketing research project, worth 400 

points. Each student/team will also give an executive summary presentation of their project 

during the time scheduled for final exams (Mon, 30 April, 9:00 a.m). The final presentation is 

worth 200 points. 

You are expected and required to be fully engaged in the class. There will be an in-class quiz for 

each of the 14 chapters, worth 25 points each. These will be essay-type quizzes. You must be in 

attendance in order to take and these quizzes and receive credit. These quizzes shall be 

unscheduled and unannounced. If you are not in-class to take a quiz then you will miss the 

points, since no makeups will be given. 



There are also 14 chapter quizzes, which are taken online, anytime during the semester. These 

are also worth 25 points each. 

Total points possible for this course is 1300 points. That is, 350 points (in-class chapter quizzes) 

+ 350 points (online chapter quizzes) + 400 (final written report) + 200 (final presentation). 

Grades will be assigned according to the following scale. 

A = 93 - 100%                      A- = 90 - 92.9% 

B+ = 87 - 89.9%                   B = 83 - 86.9%                          B- = 80 - 82.9% 

C+ = 77 - 79.9%                  C = 73 - 76.9%                           C- = 70 - 72.9% 

D+ = 67 - 69.9%                  D = 63 - 66.9%                           D- = 60 - 62.9% 

CHEATING: Cheating will not be tolerated. Cheating includes all forms of academic dishonesty, 

including allowing another person to copy your work. A student who is caught cheating will 

be disciplined according to school policy. 

DSU Policies, Procedures, and Semester Dates 

Click on this link - http://academics.dixie.edu (Links to an external site.)Links to an external site. 

- for comprehensive information on the Semester Dates, university resources such as the library, 

Disability Resource Center, IT Student Help Desk, Online Writing Lab, Testing Center, Tutoring 

Center, and Writing Center.  In addition, please review DSU policies and statements with regards 

to Academic Integrity, Disruptive Behavior and Absences related to university functions. 

If you are a student with a medical, psychological, or learning disability or think you might have 

a disability and would like accommodations, contact the Disability Resource Center (652-7516) 

in the Student Services Center.  The Disability Resource Center will determine eligibility of the 

student requesting special services and determine the appropriate accommodations related to 

their disability. 

COURSE OBJECTIVE (details) 
Upon successful completion of this course, you (the student!) will be able to: 

 Demonstrate the ability to think critically and to use appropriate concepts and marketing 

principles that can be applied to real-world practical situations. 

o How Assessed: Students will be required to complete assignments that cover 

various research topics and identify the power of their research within the context 

of real-world application. This critical thinking and critical writing assessment 

will be completed through presentations and written communication. 

 Demonstrate analytical thinking skills through interpretation of peer feedback to project 

work. 

o How Assessed: Students will be required to present their progress and analysis to 

the class and to give and receive peer feedback. Feedback will be adopted as 

projects move forward and are edited and refined. 

 Demonstrate through thoughtful discussion and interpretation of data by working in 

groups on research and collaborative knowledge development. Within these groups, 

members will simulate concepts rooted in marketing principles from lecture notes, 

http://academics.dixie.edu/syllabus/


required textbook material, supportive handouts, application of the definition of 

Marketing Research, and personal experience. 

o How Assessed: Students will be analyzed through peer evaluations and rubric 

guidelines at various stages of progress in writing and producing their marketing 

research project (discussed in greater detail within this syllabus). The final project 

will also be presented orally and hard copy for critique and grading. 

 Research, identify and describe current domestic and international trends; evaluate, 

classify, and describe various marketing strategies; identify and describe how technology 

can affect marketing and marketing behavior – and how that behavior can often times be 

predicted (and even discovered) through research, all within the scope of the project. 

o How Assessed: Interactive class discussion, class participation and attendance. 

 Recognize and recall key principles and information related to marketing core 

competencies, such as exploring what is involved in marketing planning, summarizing 

the marketing research process, and understanding the importance of ethics and social 

responsibility. This element of the learning experience adds significantly to the students 

core competencies: 

o How Assessed: Students will be required to spend significant time in personal and 

group study and project work including unit/chapter study and content 

presentation, where proficiencies, competencies and cognitive aptitudes are 

enhanced with collaborative discussions. 

SCHEDULE 

See Canvas 


