
Marketing Research / MKTG 4100 / Fall 2016 

Dr. Bill Christensen 

Business Professor, Udvar-Hazy School of Business  

office 435.652.7665, email: christenb@dixie.edu, text 435.773.8916, Office UHB 323 

office hours: Posted on office door + whenever you need me, just call or text and I'll be happy to 

talk and/or meet with you anytime. 

The textbook for this course is "MR2 Marketing Research," 2nd Edition, by Brown & Suter 

Read this class syllabus right away.  It contains information on assignments, due dates, and other 

important information. 

COURSE DESCRIPTION: There are basically three reasons to learn about Marketing Research. 

First, it can be rewarding and fun. Being an “information detective” develops and exercises 

analytical and problem solving skills. Second, learning about marketing research teaches 

students to be better consumers and less susceptible to manipulation and false claims. Third, 

students learn powerful analytical and data collection skills and tools, and also gain an 

appreciation of the limits of those tools and processes. 

COURSE OBJECTIVES: The objective of this course is to learn and do marketing research. 

Students design and execute a marketing research project. This requires plan and process 

development, data collection design and execution, analysis, and summary/synthesis. 

CLASS ASSIGNMENTS & GRADING 

Through this course you will learn about Marketing Research and plan, develop, and execute you 

own marketing research project. Each Tuesday we will review, in sequence, one of the 14 

chapters in the text. Each Thursday we will use class time as a workshop to execute that portion 

of your project discussed during the previous class period. 

By midnight on Friday of each week (except Fall Break and Thanksgiving weeks) you will 

submit a written report of your work for that week and a project progress update. These weekly 

assignments are worth 50 points each, for a total of 700 points (50 x 14 chapters). 

Your final assignment is to submit a printed copy of your marketing research project, worth 500 

points. Each student will give an executive summary presentation of their project during the time 

scheduled for final exams (Dec 13, 10:30 a.m). This final presentation is worth 100 points. 

Total points possible for this course is 1300 points. That is, 700 (weekly assignments) + 500 

(final written report) + 100 (final presentation). 

There will be no examinations in this course. The instructor reserves the right, at his sole 

discretion, to penalize a student’s grade for excessive absences, even to the point of failing the 

student in the course. 
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Grades will be assigned according to the following scale. However, the instructor may, at his 

sole discretion, uniformly increase all student scores. In no case will the instructor subtract points 

in order to curve downward the class average. 

A = 93 - 100% 

A- = 90 - 92.9% 

B+ = 87 - 89.9% 

B = 83 - 86.9% 

B- = 80 - 82.9% 

C+ = 77 - 79.9% 

C = 73 - 76.9% 

C- = 70 - 72.9% 

D+ = 67 - 69.9% 

D = 63 - 66.9% 

D- = 60 - 62.9% 

CHEATING: Cheating will not be tolerated. Cheating includes all forms of academic dishonesty, 

including allowing another person to copy your work. A student who is caught cheating will 

be disciplined according to school policy. 

DSU Policies, Procedures, and Semester Dates 

Click on this link - http://academics.dixie.edu/syllabus/ (Links to an external site.) - for 

comprehensive information on the Semester Dates, university resources such as the library, 

Disability Resource Center, IT Student Help Desk, Online Writing Lab, Testing Center, Tutoring 

Center, and Writing Center.  In addition, please review DSU policies and statements with regards 

to Academic Integrity, Disruptive Behavior and Absences related to university functions. 

If you are a student with a medical, psychological, or learning disability or think you might have 

a disability and would like accommodations, contact the Disability Resource Center (652-7516) 

in the Student Services Center.  The Disability Resource Center will determine eligibility of the 

student requesting special services and determine the appropriate accommodations related to 

their disability. 
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