
Marketing Principles / MKTG 3010 sec 04 

Dr. Bill Christensen 
Business Professor, Udvar-Hazy School of Business  
office 435.652.7665, email: christenb@dixie.edu, text 435.773.8916, Office UHB 323 
office hours: Posted on office door + whenever you need me, just call or text and I'll be happy to 
talk and/or meet with you anytime. 

The textbook for this course is "Principles of Marketing," 11th Edition, by Lamb/Hair/McDaniel. 

Read this class syllabus right away.  It contains information on assignments, due dates, and other 
important information. 

COURSE DESCRIPTION: Marketing involves much more than you probably think it does. It is 
an important component of society and an important business philosophy & process. There are 
many career opportunities related to marketing, and a basic understanding of marketing is 
important for everyone is today's society in order to be a responsible and savvy consumer. 

COURSE OBJECTIVES: The objective of this course is to introduce students to the basic issues, 
methods, and problems of modern marketing. The implications of marketing on society, our 
environment, businesses, and consumers make this a critical and important topic for everyone. 

CLASS ASSIGNMENTS & GRADING 

There are basically 4 things you must do to successfully complete this course. 

1. COME TO CLASS AND PARTICIPATE.  This is your best chance to learn. 
2. There will be up to 20 in-class unscheduled and unannounced quizzes covering the 

chapter being discussed on that day. These quizzes may be given anytime during the 
class-time. There will be no makeups for these quizzes. Quizzes will generally be worth 
10 points each, but point value may vary.  

3. You must sign-up for 2 in-class presentations. Details will be provided in class and in 
Canvas. Each presentation is worth 75 points for a total of 150 possible points. 

4. You must complete and turn in, on schedule, 2 written assignments. Details will be 
provided in class and in Canvas. Each paper is worth 75 points for a total of 150 possible 
points. All written assignments must be submitted in hard copy to me in-class on the day 
that topic is being presented in class. NO ELECTRONIC COPIES. Written assignments 
must be at least two full pages, 12 point font, double-spaced, 1 inch margins. Any space 
you use for title, name, etc., does not count towards the “two full pages” requirement. 

5. Complete the midterm exam. The midterm will cover chapters 1-9 with around 5-7 
questions per chapter for a total of around 50 questions.  The exam will be offered online. 
The midterm is worth 200 points. 

6. Complete the final exam. The final exam will cover chapters 10-16 with around 5-7 
questions per chapter for a total of around 50 questions.  The exam will be given online. 
The Final exam is worth 200 points. 
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7. There are a total of 200 (quizzes) + 150 (presentations) + 150 (papers) + 200 (midterm) + 
200 (final) = 900 possible points for this course. 

Grades will be assigned according to the following scale. However, the instructor may, at his 
sole discretion, uniformly increase all student scores. In no case will the instructor subtract points 
in order to curve downward the class average. 
A = 93 - 100%   A- = 90 - 92.9% 
B+ = 87 - 89.9%  B = 83 - 86.9%  B- = 80 - 82.9% 
C+ = 77 - 79.9%  C = 73 - 76.9%  C- = 70 - 72.9% 
D+ = 67 - 69.9%  D = 63 - 66.9%  D- = 60 - 62.9% 

ASSIGNMENTS: The class website (in Canvas) contains a file listing all allowed 
topics/questions, along with due dates, for the 2 presentations and 2 written 
assignments. In-class presentations must be given individually. Students must sign-up, in class, 
for the topics and dates listed on the schedule in Canvas. 

Written assignments must be on different topics and chapters than any of your in-class 
presentation topics. The due date for each written assignment is the day that topic is scheduled to 
be presented in class (see schedule in Canvas). I want to help you learn.  If I sometimes come 
across as mean in my feedback, please forgive me, I only wish to help you understand and learn. 

EXAMS: There are two exams, a midterm (covering chapters 1-9) and a final (covering 
chapters 10-19).  The exams will be given online, but will only be available on the scheduled 
date(s) for each exam. Online exams are open note, open book, BUT NOT open person. You 
must sign off that you completed each exam on your own without help from anyone else. 

CHEATING: Cheating will not be tolerated. Cheating includes all forms of academic dishonesty, 
including allowing another person to copy your work, or helping another student on their 
exam. A student who is caught cheating will be disciplined according to school policy. 

DSU Policies, Procedures, and Semester Dates 

Click on this link - http://academics.dixie.edu - for comprehensive information on the Semester 
Dates, university resources such as the library, Disability Resource Center, IT Student Help 
Desk, Online Writing Lab, Testing Center, Tutoring Center, and Writing Center.  In addition, 
please review DSU policies and statements with regards to Academic Integrity, Disruptive 
Behavior and Absences related to university functions. 

If you are a student with a medical, psychological, or learning disability or think you might have 
a disability and would like accommodations, contact the Disability Resource Center (652-7516) 
in the Student Services Center.  The Disability Resource Center will determine eligibility of the 
student requesting special services and determine the appropriate accommodations related to 
their disability. 

SCHEDULE 



See Canvas. 


