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Course Syllabus - Narrative 
  

MGMT 3510      Business Professional Ethics     Spring 2017 

              

Instructor:                 Shandon D. Gubler, Ph.D.        

Cell:                              801-362-3999         

Email:                           gubler@dixie.edu 

Office:                          338 Hazy          

Office hours:               Monday: 9:00am – 11:45am; 2:30pm – 5:00pm 

                                    Tuesday: 9:00am – 11:45am 

Monday class:             1:00pm-2:15pm (Hazy 243)     

Tuesday class:            7:30am-8:45am (Hazy 204) 

Text:                             Business Ethics, 11th edition, Ferrell * Fraedrich * Ferrell, Cengage  

LOOSE LEAF VERSION) ISBN:   978-1-305-79280-7 

                               BOUND VERSION        ISBN:  13: 978-1-305-50084-6       

  

  

COURSE DESCRIPTION (from the DSU Course Catalog) 

MGMT 3510 - Business Professional Ethics - 3 credit hours - FA, SP, SU 

Fulfills Ethics requirement for students pursuing School of Business majors; open to other interested 
students. Examination of selected ethical issues in business and technology, including justice, corporate 
responsibility, preferential treatment, advertising practices, environmental responsibility, confidentiality, 
privacy, and government regulation. Prerequisite: ACT score of 28 or higher; OR ENGL 1010 or ENGL 1010D 
(Grade C or higher).  

  

COURSE DESIGN 

This is a ‘blended’ course using a ‘flipped’ design. Blended means that both the computer (CANVAS), and the 
classroom, are used for teaching. Flipped means that students engage in homework assignments to 
introduce themselves to the textbook chapter material, prior to coming to class. Classroom time is used 
solely for expanding your understanding of the textbook content, and applying it to real-world situations. 

mailto:gubler@dixie.edu
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Students begin each week by going to “modules” for this course on CANVAS, for that assigned week, and 
complete all the homework assignments, which they will upload to the instructor. 

It is expected that students will spend approximately five hours each week completing all homework 
assignments. In addition to those five hours, students will spend approximately 75 minutes each week, in 
CANVAS, completing the administrative tasks of their homework assignments, such as uploading 
assignments, etc. 

Class members will gather in our Udvar-Hazy classroom on Monday or Tuesday of each week for our 
classroom time, which will be 75 minutes, used as follows: 

 5 Minutes:    Roll call, announcements, review schedule and expectations 
 10 Minutes:  CEO Reports - Instructor will randomly call on students to share their prepared CEO Report 
 10 Minutes:  Instructor will discuss real-world events regarding this week’s ethics case, and textbook 

chapter 
 40 Minutes:  Student group presents assigned case, INTEGRATED with textbook chapter content 
 10 Minutes:  Professor leads wrap-up discussion regarding the case, and textbook chapter 

MGMT 3510 is designed to engage the life-long learning skills of ‘study to teach,’ ‘teach to learn,’ ‘learn to 
apply,’ summarized as follows: 

 Study to Teach – Students will learn the textbook’s principles and theories of Business Professional 
Ethics by studying them with the mind-set that they are going to teach what they learn, to real business 
practitioners, who will become their mentors for this semester. 

 Teach to Learn – Students will actually teach what they have studied to business mentors, which 
teaching will enable the student to further learn, and contextually process, the textbook theories and 
principles. 

 Learn to Apply - Students will listen carefully to feedback from their mentor as he/she responds with 
how the textbook content is really applied in the real-world of business. Students will take notes to 
capture what their mentor says, reflect upon it, and then write up a report using the CEO Report 
template. 

This ‘study to teach,’ ‘teach to learn,’ ‘learn to apply’ process is true active learning which engages the 
student's mind experientially--enhanced by the one-on-one tutelage of a caring and experienced, 
community engaged, business mentor. This mentor based, community engaged, service based learning is 
further augmented in our classroom by engaging real-world case studies that cause students to grapple with 
the challenges faced by a case company and how they solved, or did not solve, the challenges they faced. 

Note: This is intended to be an engaging, active learning, professional business ethics course. The instructor 
does not use the lecture format. Students are expected to be active participants as teachers, and actively 
participating class members by completing their homework assignments prior to coming to class, and by 
being proactive participants in discussion during each classroom session.  

In the classroom, the instructor does not lecture, but acts as a facilitator, a coach, a mentor, a guide, and/or 
as an experienced business practitioner to assist students to actively think through complex business ethics 
issues. Facilitated discussion will occur in-class with CEO Reports, student Case/Chapter Presentations, and 
professor facilitated classroom discussions. Students will be expected to respectfully challenge other 
student’s ethical thinking. Because the instructor expects engaged student teaching and learning, the 
instructor reserves the right to adjust final grades as much as one full grade depending on his sole 
assessment of the genuine effort of the student to submit homework assignments prior to their due 
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date, to consistently attend class, and to actively participate in classroom discussions, throughout the 
semester. 

  

COURSE COMPONENTS 

This course consists of eight (8) components. 

 

 "Study to Teach" by reading textbook chapters, ethics Cases, & taking Quizzes 

Students will read the textbook chapters to become acquainted with the theory and principles of business 
ethics, and take online chapter quizzes using CANVAS. Students will also read and become acquainted 
with assigned ethics Cases, which have been specifically selected to provide students with real-world 
examples of how the textbook theory and principles can be applied. It is very important that students read to 
acquaint themselves with the textbook chapters, and the ethics cases to be discussed in class, so they can be 
active participants in the discussion during class. 

  

 "Study to Teach" by writing detailed answers to "Textbook Chapter Questions 

Prior to coming to class each week, students will use the "Textbook Chapter Questions" template, provided 
in CANVAS, to prepare thorough answers to the textbook chapter questions listed below, with the mindset 
that they are going to teach their answers to their business mentor. 

Students must write their answers to the textbook questions in "outline format," illustrated by the examples 
at the links below. 

 Chapter 2 - outline format example, models produced digitally  

 Chapter 2 - outline format example, models were hand drawn  

Note: As properly shown in the examples above, If the question asks for a model, it should be included, and 
placed at the beginning of your answer. Models can be produced using digital technology, as reflected in the 
first Chapter 2 example above, or they can be hand drawn, as reflected in the second Chapter 2 example 
above. Models cannot be cut and pasted from other models, nor can students take pictures of other models 
and paste them into their homework answers. 

Below are all of the "Textbook Chapter Questions" for this class. Students will provide answers to all of these 
questions as they complete their homework throughout the semester, as requested in the weekly 
"Modules." Students are welcome to submit any homework in advance of the week it is due. 

  

 

TEXTBOOK CHAPTER QUESTIONS 

Business Ethics – 11th Edition - Ferrell*Fraedrich*Ferrell - Cengage Learning  

  

https://dixie.instructure.com/courses/410877/files/62357630/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357631/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357630/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357630/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357631/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357631/download?wrap=1


 4 

Chapter 1 – The Importance of Business Ethics 

1. Define business ethics. Pages 4-5. 
2. Discuss reasons for studying business ethics. Pages 7-9. 
3. List and explain four (4) benefits of business ethics. Pages 15-19. 

  

Chapter 2 – Stakeholder Relationships, Social Responsibility, and Corporate Governance 

1. Model and explain Figure 2-2, “Interactions between a Company and its Primary and Secondary 
Stakeholders.” Reference pages 30-36. 

2. Model and explain Figure 2-3, “Steps of Social Responsibility.” Pages 36-38 
3. List and explain the six steps in implementing a Stakeholder perspective. Pages 48-50. 

  

Chapter 3 – Emerging Business Ethics Issues 

1. List and explain the three foundational values for identifying ethical issues. Pages 63-65. 
2. List and briefly explain the 14 ethical issues referenced on pages 66-83 of the textbook. 

  

Chapter 4 – The Institutionalization of Business Ethics 

1. Summarize the purposes for, and components, of the Sarbanes-Oxley (SOX) Act. Pages 105-108. 
2. Summarize the purposes for, and describe the three most notable provisions of, the Dodd-Frank Act. 

Pages 108-109. 
3. List the seven steps companies must implement to demonstrate diligence to comply with the Federal 

Sentencing Guidelines for Organizations, and describe the 2004, 2007-2008, 2010 amendments, and the 
1999 Holder memo. Pages 111-113. 

4. Who are “gatekeepers,” and why are they important? Page 114. 

  

Chapter 5 – Ethical Decision Making 

1. Model and explain each component of Figure 5-1, “Framework for Understanding Ethical Decision 
Making in Business.” Pages 128-138. 

2. Summarize your understanding of “Normative Considerations In Ethical Decision Making.” Pages 140-
145. 

3. Summarize your understanding of Ethical Decision Making. Pages 145-147. 

  

Chapter 6 – Individual Factors: Moral Philosophies and Values 

1. List, and provide brief explanations of the seven moral philosophies listed on Table 6-1, page 158, and 
described on pages 159-167 of the textbook. 
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2. List and provide brief explanations of the six stages of Lawrence Kohlberg’s model of cognitive moral 
development (CMD). Pages 169-170. 

3. Define White-Collar Crime, page 171. 
4. State your opinion (Take a Stand) why you feel people engage in White-Collar Crime, page 173-175. 

  

Chapter 7 – Organizational Factors: The Role of Ethical Culture and Relationships 

1. Define corporate culture. Pages 185-187. 
2. List, and describe the four organizational cultures discussed on pages 189-190. 
3. Explain Whistle-Blowing. Pages 194-197. 
4. List, and provide brief explanations of the five power bases from which one person may influence 

another. Pages 198-200. 
5. Explain “variation in employee conduct.” Pages 206-209. 

  

Chapter 8 – Developing an Effective Ethics Program 

1. What is a “carrot-and-stick philosophy of the FSGO? Pages 223-224 
2. Describe “Values versus Compliance Programs.” Pages 224-225 
3. Differentiate between a: Code of Conduct, Code of Ethics, and Statement of Values. Pages 225-227. 
4. List, and discuss the “Common Mistakes in Designing and Implementing an Ethics Program. Pages 233-

234. 

  

Chapter 9 – Managing and Controlling Ethics Programs 

1. Define an ethics audit, and discuss its benefits. Pages 245-254. 
2. List, and discuss the steps of the auditing process as listed in the “Framework for an Ethics Audit” (Table 

9-4). Page 254-264. 

  

Chapter 10 – Globalization of Ethical Decision Making 

1. Differentiate the capitalism viewpoints of: Adam Smith, John Maynard Keynes, and Milton Friedman. 
Page 281. 

2. Define briefly: socialism, social democracy, bimodal wealth distribution, rational economics, and 
behavioral economics. Pages 282-285. 

3. Identify the objectives of the International Monetary Fund (IMF), the United Nations Global Compact, 
and the World Trade Organization (WTO). Pages 287-290. 

4. List, and provide brief explanations of the global ethics issues discussed in the textbook on pages 290-
301. 

  

Chapter 11 – Ethical Leadership 
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1. List and discuss the seven habits of strong ethical leaders listed on Table 11-2, page 315-317. 
2. Model Figure 11-1. List and discuss the four “Conflict Management Styles. Pages 321-323. 
3. List, and discuss the six leadership styles identified by Daniel Goleman. Page 332. 
4. Differentiate between transactional leaders, transformational leaders, and authentic leaders. Pages 333-

334. 
5. List, and discuss the components of the RADAR Model. Pages 334-336. 

  

Chapter 12 – Sustainability: Ethical and Social Responsibility Dimensions 

1. Define sustainability. Page 347 
2. List, and discuss the following global environment issues: Atmospheric, Water, and Land. Pages 350-

357. 
3. Summarize the following environmental regulations: Clean Air Act, Endangered Species Act, Toxic 

Substances Control Act, Clean Water Act, Pollution Prevention Act, Food Quality Protection Act, and 
the Energy Policy Act. Pages 360-363. 

4. List, and describe the six “Alternative Energy Sources.” Pages 363-365. 
5. Summarize your personal thoughts about Sustainability. (any part of Chapter 12) 

  

 "Teach to Learn, and Learn to Apply" by teaching your business mentor what you are learning, 
learning from his/her experience, reflecting, and writing a report -CEO Report: Teach, Listen, 
Learn, Reflect, and Report 

Twelve times during the semester, each student will engage one-on-one, or by telephone, with their 
business mentor to teach them what they are learning from the chapter and the case assigned that week. 
Then, the student will ask their CEO (mentor) to respond with their real-world views about what they were 
taught, so the student can learn what the CEO is doing, or not doing, to apply that ethics content in their 
business. Students will listen carefully to what they are being taught by their CEO mentor, 
and learn everything they can from the CEO they are visiting with, reflect upon what they learned, then 

write a report, using the CEO Report Template  provided on CANVAS. This CEO Report should be at 
least two pages, and submitted (uploaded) to the instructor every week it is due. This weekly assignment will 
be graded according to the rubric attached to this assignment on CANVAS. 

In-Class CEO Report Discussions - For 10 minutes, at the beginning of every class period, the instructor will 
randomly call upon students to share their current week’s CEO experience with the class, what they taught, 
what they learned as they carefully listened to the CEO, and what the student reflected on as she/he wrote 
their CEO Report. 

  

 "Teach to Learn, and Learn to Apply" by teaching your peer class members about real-world ethics 
Cases, INTEGRATED with answers to "Textbook Chapter Questions" 

Every week, an assigned group of students will prepare an assigned Case to teach class members (student 
peers) how to deal with complex business ethics issues. The assigned group will teach their case to class 
members when we assemble each week in our classroom. 

https://dixie.instructure.com/courses/410877/files/62357623/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357623/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357623/download?wrap=1
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Note, it is mandatory that student groups INTEGRATE their answers to "Textbook Chapter Questions" into 
their Case presentations, and include this textbook content when they discuss business ethics scenarios that 
students will likely face as managers in the real world of business. 

It is also expected that each group presentations include relevant video, audio, current event news and 
periodical articles, sample products, role plays, cell phone based audience responses (kahoot.it; 
www.polleverywhere.com), etc. Students are encouraged to "Be the Professor you always wished your 
Professor would be!" 

Each student group will teach two (2) business ethics Cases per semester. On the first day of class, student 
groups will be identified, and business ethics Cases will be assigned to each group. It is expected that the 
level of personal and group preparation for these case presentations will be superior. Note: the day 
students present in class, they are expected to come to class dressed in business attire. For men, ties 
are required. For women, dresses are encouraged. At a minimum, for women, pantsuits are required.   

Students will be graded on both the quality and thoroughness of their business ethics Case/Textbook 
Chapter presentation, using the grading criteria, and points, reflected in the rubric attached to this 
assignment.  

Presentation grades will be heavily influenced by Peer Evaluations, prepared by each group member, 
regarding how well each group team member contributes and performs. Each student must use the Group 
Peer Evaluation form which is included in your "Presentation" homework on the weekly "Modules" of 

CANVAS. The link is titled, "Group Peer Evaluation form ."  

This Peer Evaluation should be submitted (uploaded) using CANVAS, prior to the class period when a 
student presents with his/her group, or no later than 15 minutes after the class period ends, on the day they 
present. Failure to submit this review will cause a loss of ten (10) points on your individual presentation 
grade. The presentation grades of group members who are identified as not fairly pulling their weight in 
group performance and teamwork, will be significantly lowered. 

  

 "Learn to Apply" by writing a Case Report. 

Each group will work together to prepare a report that addresses five questions, the final result being a 
recommendation about how to improve the ethical culture of the company of your assigned case. This 

report must be prepared using this Case Report Template . The final exam for this class will be an ethical 
case, and every student, working individually, will need to answer questions almost identical to those 
reflected on this case report template. 

Although the group can work together to prepare this report, every group member must submit (upload) the 
report individually to the instructor to get credit for the assignment. 

  

 "Learn to Apply" by writing a Commitment Document that states how you plan to apply business 
ethics in your personal and professional life. 

Each student will write a two (2) page Commitment Document, using either the .docx or .rtf templates 
provided on CANVAS. When finished, students will upload their "Commitment Document" to the instructor. 

The outline of the "Commitment Document" is as follows:  

https://dixie.instructure.com/courses/410877/files/62357632/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357624/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357632/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357632/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357624/download?wrap=1
https://dixie.instructure.com/courses/410877/files/62357624/download?wrap=1
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 Discuss the importance of business ethics in your personal life. 
 Discuss the importance of business ethics in your professional life. 
 State how you intend to engage business ethics in both your personal and professional life. 

  

 "Learn to Apply" by writing a Final Exam Case. 

Your final exam for this class will be business case that presents two ethical dilemmas that each student 
must resolve. At the beginning of the final exam, the instructor will hand-out a final case, with questions that 
each student will answer individually, while in class, using their laptop computer. 

A template will be provided on CANVAS for this final exam in both .docx and .rtf formats. This will be a two-
hour final exam. Students will use their laptop to submit (upload) their Final Exam Case to the instructor 
prior to leaving class. Students will use the template provided in Canvas for this assignment. 

  

 Attendance (10% of your final grade) 

CANVAS allocates 100 points towards attendance based upon the number of times that the instructor takes 
role. If the instructor takes role 10 times, then 10 points are allotted for each classroom session. Late arrivals 
earn a reduced percentage of the points allocated for that classroom session.  

  

HOMEWORK TIME COMMITMENT:  It is expected that this course will require the general rule of time 
commitment to a course: at least two hours work out of class for every hour in class. For this course, that is 5 
hours of out-of-class work per week. 

 

INSTITUTION LEARNING OBJECTIES (ILO): 

 Skills:   Develop foundational skills in information literacy, quantitative reasoning, critical and creative 
thinking, inquiry and analysis, teamwork and varied modes of communication. 
 

 Knowledge:   Acquire comprehensive knowledge of human cultures and the physical and natural world, 
through engagement with contemporary and enduring questions. 

 

 

 Innovation:   Synthesize and collaborate across general and disciplinary-specific studies for creative 
resolution of complex problems within and beyond the university campus. 
 

 Responsibility:   Acquire civic, community, and intercultural knowledge and develop social competence 
while engaging as a responsible, global citizen. 
 

 Grit:   Develop initiative, leadership, perseverance, and excellence. 
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PROGRAM LEARNING OBJECTIVES (PLO): This course is intended to address the following Bachelor of 
Business “Program Learning Objective” (PLO 4): 

“Students will analyze a complex business situation and identify relevant ethical issues and suggest viable 
courses of action”: 

 Measurement: Final exam Case. Students will be tested to: 1) identify key ethical issues, 2) write a 
qualitative and quantitative analysis of each key issue, 3) synthesize the key issues (with your qualitative 
and quantitative assessments in mind), to create 3-5 decision alternatives, and 4) recommend, and 
justify with sound ethical principles, your highest priority decision alternative.  

 Assessors:    Two professors, according to the following assessment criteria, will assess the student’s 
individual work on the complex final exam business ethics case: 
o Identified ethical issues: recognized and defined key ethical issues, and explained why they are 

issues. 
o Synthesized issue data and created decision alternatives: identified the qualitative and 

quantitative aspects of each ethical issue independently and collectively, thus synthesizing the data 
to create alternative solutions and possible consequences as part of a problem-solving process for 
ethical decision making. 

o Recommendations: determined highest priority decision alternative, and justified with sound 
ethical principles. 

  

COURSE LEARNING OBJECTIVES (CLO):  The “Learning Objectives” for this course are tied specifically to 
PLO 4, “Students will analyze complex business situations, identify relevant ethical issues, and suggest viable 
courses of action.” 

1. Students will be tested on their abilities to integrate business ethics into strategic business decisions. 
Students will be taught that how ethical decisions in an organization involve collaboration in groups, 
teams, and discussions with peers. The overall objective of this course is to increase student awareness 
of the many facets of proper ethical conduct, and to empower them with the ethical decision making 
skills they will need to make proper ethical decisions. (PLO 4) 

2. Students will gain an understanding that employees in organizations are ultimately in charge of their 
own behavior and need to be skillful in making decisions in gray areas where appropriate conduct is not 
always obvious. (PLO 4) 

3. Students will better understand that how the lack of business ethics has challenged our global economic 
viability and slowed progress and advancement of all countries, particularly those that are entangled 
with graft and corruption. Real-world ethics case studies will expose students to the negatives of 
unethical practices, and students will be exposed to the positive outcomes which accrue to companies 
that deliberately establish solid ethical foundations. Thus, this course is designed to address the 
complex environment of ethical decision making in organizations. (PLO 4) 

4. Students will gain a greater appreciation for the reality that every individual has unique personal 
principles and values, and every organization has its own set of values, rules, and organizational ethical 
culture. Thus, business ethics must consider the organizational culture and interdependent relationships 
between the individual and other significant persons involved in organizational decision-making. (PLO 
4) 

5. Strong emphasis will be given to helping students understand the reality and practicality of day-to-day 
application of ethical principles. This course learning objective will be driven home in the minds of 
students through 12 required interviews (one interview per textbook chapter) with a real-live business 
person, who has the authority to implement ethics in their company. Each student is required to teach 
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the business person what they studied in the textbook chapter, and then invite that business person to 
respond with how they are applying, or not applying, the textbook material in their day-to-day business. 
(PLO 4) 

6. A personal commitment from every student to sincerely strive to practice and engage sound ethical 
principals in their life will be sought by requiring an end-of-semester commitment document wherein 
each student will specify how they plan to apply ethics in their personal and professional life. (PLO 4) 

  

ASSIGNMENTS:  Final grade computation will be as follows:         

% of  Possible   
Grade  Points               PLO  

Attendance                                                     10%            100 

Readings and Chapter Quizzes                        18%                 180                4 

Textbook Chapter Questions                           18%                 180                 4 

CEO Reports                                                    18%                 180                4 

Two (2) Case/Chapter Presentations                20%                200                 4 

Commitment Document and Final Exam       16%                160                           

TOTAL                                                             100%              1,000   

Students will have a one-on-one or telephonic grade review with the instructor prior to submission of the 
student’s final grade. 

 

 GRADING SCALE: 

A  = 93 – 100%           B+ = 87 – 89.9%         C+ = 77 – 79.9%          D+ = 67 – 69.9% 

A- = 90 – 92.9%          B   = 83 – 86.9%         C   = 73 – 76.9%          D   = 63 – 66.9% 

                                    B-  = 80 – 82.9%         C-  = 70 – 72.9%         D-  = 60 – 62.9% 

                                                                                                             F    =   0 – 59.9% 

  

LATE ASSIGNMENTS: All assignments should be turned in at the beginning of class. Homework 
assignments turned in late will have a five (5) point deduction per assignment. For excused absences, late 
assignments will be accepted up to one week after the due date, without a five-point penalty. Even with 
excused absences, assignments will not be accepted if turned in more than one week past the due date, 
except in extenuating circumstances.  

  

CHEATING:  Cheating will not be tolerated.  Cheating encompasses all forms of academic dishonesty, 
including presenting others’ work as one’s own, and not participating fully on team projects.  Cheaters will 
be disciplined according to school policy. 
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Dmail: You are required to frequently check your Dmail account. Important class and university information 
will be sent to your Dmail account, including DSC bills, financial aid/scholarship notices, notices of cancelled 
classes, reminders of important dates and deadlines, and other information critical to your success at DSC 
and in your courses. To access your Dmail account, visit go.dixie.edu/dmail. If you do not know your Dmail 
username or you have forgotten your PIN, visit go.dixie.edu/mydixie. and click the Forgotten Pin button. 

  

UNIVERSITY RESOURCES:  Several college resources are available to help you succeed.  

Disability Resource Center - dixie.edu/drcenter 
IT Student Help Desk -  dixie.edu/helpdesk 
Library -    library.dixie.edu 
Testing Center -   dixie.edu/testing 
Tutoring Center -  dixie.edu/tutoring 
Writing Center -   dixie writingcenter.dixie.edu 

  

DISABILITY STATEMENT: If you suspect or are aware that you have a disability that may affect your 
success in the course you are strongly encouraged to contact the Disability Resource Center (DRC) 
https://drcenter.dixie.edu located at the North Plaza Building. The disability will be evaluated and eligible 
students will receive assistance in obtaining reasonable accommodations. Phone # 435-652-7516  

  

TITLE IX STATEMENT: Dixie State University seeks to provide an environment that is free of bias, 
discrimination, and harassment Title IX Office., North Burns, Room 149.  If you have been the victim of 
sexual harassment/misconduct/assault, we encourage you to report this to DSU's Title IX Clery Act 
Compliance Director, Cindy Cole, (435) 652-7731, cindy.cole@dixie.edu.  If you report to a faculty member, 
that faculty member is obligated to notify the Title IX Director about the basic facts of the incident. 

   

  

http://go.dixie.edu/dmail/
http://library.dixie.edu/
http://dixie.edu/testing/
http://dixie.edu/tutoring/
https://writingcenter.dixie.edu/
https://titleix.dixie.edu/
mailto:cindy.cole@dixie.edu
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DSC STUDENT POLICIES LINK: 

 Policy for Absences Related to University Functions 
 Student Rights and Responsibilities 

   

 
IMPORTANT DATES TO REMEMBER - SPRING SEMESTER 2017 

Jan. 9 Classes begin 

Jan. 9 Tuition & Fees Due 

Jan. 12 Last day to Waitlist 

Jan. 13 Last day to ADD without signature 

Jan. 13 Courses dropped for non-payment @ 5:00 pm 

Jan. 16 Dr. Martin Luther King, Jr. Day (no classes) 

Jan. 18 $50 Late registration fee 

Jan. 18 DROP/AUDIT fee begins ($10 per class) 

Jan. 18 Residency Application deadline 

Jan. 23 Last day for 100% refund 

Jan. 24 50% refund period begins 

Jan. 30 Pell Grant Census 

Jan. 30 Last day for refund 

Jan. 30 Last day to drop without receiving a “W” grade 

Feb. 1 Spring 2017 Associate's degree Graduation Application Deadline 

Feb. 3 Last day to ADD / AUDIT classes 

Feb. 20 President’s Day Holiday (no classes) 

https://files.dixie.edu/sites/hr/pl/_layouts/15/WopiFrame.aspx?sourcedoc=/sites/hr/pl/policy/552.docx&action=default
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Feb. 27 Midterm grades due 

Mar. 1 Summer 2017 Bachelor's degree Graduation Application Deadline 

Mar. 3 Last day to DROP individual classes 

Mar. 13-17 Spring Break (no classes) 

Mar. 20 Fall 2017 schedule available online 

Mar. 20 Summer 2017 Registration open to Seniors (90+ credits) 

Mar. 21 Summer 2017 Registration open to Juniors (60+ credits) 

Mar. 22 Summer 2017 Registration open to Sophomores (30+ credits) 

Mar. 23 Summer 2017 Registration open to all students 

Apr. 1 Fall 2017 Bachelor's degree Graduation Application Deadline 

Apr. 7 Last day for complete withdrawal from all classes 

Apr. 10 Fall 2017 Registration open to Seniors (90+ credits) 

Apr. 11 Fall 2017 Registration open to Juniors (60+ credits) 

Apr. 12 Fall 2017 Registration open to Sophomores (30+ credits) 

Apr. 13 Fall 2017 Registration open to all students 

Apr. 26 Classes end 

Apr. 27 Reading Day 

Apr. 28 Final Exams 

May 1 Associate's degree Graduation Deadline - Summer 2017 

May 2-5 Final Exams 

May 5 Commencement 
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