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Dixie State University Syllabus 

BUSINESS LAW I:  Law in the Commercial Environment 

MGMT 3050 Sections 01 & 02 

Spring 2016 

    

Faculty: Travis M. Seegmiller, Sr., J.D.                Office Hours: Tues.  11:45am – 1:00pm  
Office: Hazy 340  Thurs. 11:45am – 1:00pm 

Phone: (202) 656-8728 cell  Thurs.   2:15pm – 5:00pm  

Email: tmseegmiller@dixie.edu  Thurs. by appt. until 11pm if needed 

 
SECTION TIMES AND LOCATIONS 

Section 01 (CRN: 27232):  Tues. & Thurs., 10:30-11:45am, HAZY 229, 3 credits 
Section 02 (CRN: 27233):  Tues. & Thurs., 1:00-2:15pm, HAZY 229, 3 credits 

 

Required Textbook:  Business Law, by James F. Morgan, 5th Edition, 2015, BVT 

Publishing.  ISBN 978-1-62751-343-2.  Make sure you have this edition, 

including the code for access to the textbook’s online resources which are 

required for the midterm and final exams; bring the textbook to every class.  

Note that buying a used textbook might not include the required code you 

will need to access online resources and succeed in the class.   
 

Required Booklet: The Constitution of the United States with Index, and The 

Declaration of Independence, 2009, 2012, National Center for 

Constitutional Studies, ISBN 978-0-88080-144-7.  This booklet is required to 

bring to every class; booklets with identical content by other publishers are also 

acceptable.  Extra credit may be awarded to students who carry this booklet at all 

times.  For e.g., if you run-in to Professor Seegmiller anywhere and you have this 

booklet in your possession and can successfully answer a Pop Quiz question about 

The U.S. Constitution in a business law or current events context, then you will 

receive extra credit that may boost your final grade.  You can obtain a free copy at 

www.nccs.net, but it takes 3-4 weeks. Therefore, we have arranged for you to 

purchase the booklet from the Campus Bookstore instantly, which I recommend. 
 

Required Periodical: Students are required to read The Wall Street Journal (WSJ) every  

day.  Every serious student who intends to qualify and compete for a great job in the global  

economy ought to be reading a national business periodical daily regardless of class  

assignment.  Twitter or Facebook feeds, for e.g., cannot replace quality, in-depth journalism. If,  

rarely, you only have time to skim the WSJ, pay closest attention to issues involving businesses  

& the law for class purposes.  Each student must purchase a subscription at the low rate of only  

$1 per week. Go to wsj.com/spring16 to secure your discounted subscription.  Choose my  

name from the pull-down menu when you subscribe, so that I will know that you have  

subscribed.  (Note below that in addition to Pop Quizzes about WSJ content, extra credit  

will be offered for avid readers of the WSJ who demonstrate mastery of current events.) 
 

Additional Required Readings and Resources:  Additional readings, articles, case studies 

written by the professor, and other data, including various online resources and videos, may 

be required and made available to students free of charge throughout the semester.   

 

mailto:mahmud@dixie.edu
http://www.nccs.net/
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Course Catalog Description:  “Survey course in Business Law, providing students with a 

working knowledge of the core legal issues arising in business and international business. 

Course topics include business torts, negligence and strict liability, contracts, agency, 

business organizations, property, copyright, constitutional law, business crimes, bankruptcy, 

entrepreneur law, and ethics. Required for Business majors, and encouraged for all students 

in any department who are considering the law as a career possibility.  

Prerequisite: Advanced Standing.  FA, SP, SU.” 

 

Course Content & Exams will include all of the following foundational legal concepts:  
 

     The U.S. Constitution & Business; International Business & the Law; Law & Ethics; 

Litigation & Alternatives; Entrepreneur Law; Criminal Law; Torts; Property Law; 

Contracts; Sales; Agency; Employment & Labor Law; Business Organizations, including 

Partnerships, Corporations & LLCs; Securities Regulation; Negotiable Instruments; 

Bankruptcy; Administrative Law; Antitrust Law; Consumer Law; and Environmental 

Regulation. If time permits, we will take “deeper dives” into Entrepreneur or International 

Business Law, or other “hot topics” to best tailor the course to students’ needs and interests. 

 

NOTE that this course is an intensive treatment of the serious topic of Business Law, divided 

across 46 Chapters and 10 Sub-parts of a 1201-page textbook.  Students should expect and 

be prepared for demanding upper-level coursework, requiring daily preparation and 

significant outside-of-class time commitment to meet all Student Learning Outcomes. 

  

STUDENT LEARNING OUTCOMES AND METHODOLOGY 

 

4 Key Student Learning Outcomes:  This course is intended to address the four core 

Bachelor of Business program learning outcomes on both the introductory and 

developmental levels.  By course’s conclusion, students will demonstrate a working-level 

knowledge of the foundational legal concepts impacting business, as listed above, and 

including:  [LO1A] 

 

A. Students will demonstrate a working level knowledge of core business 

functions impacted by Business Law, daily in class, on Pop Quizzes and on 

exams, including on the M.F.T. exam; [LO1A] 

 

B. Students will be able to analyze complex business situations, identify relevant 

Business Law issues, and suggest viable courses of action; students will practice 

these skills in every class period, which will then be measured explicitly through 

in-class engagement assignments, Pop Quizzes and on all exams.  [LO1B] 

 

C. Students will hone the ability to apply higher levels of critical thinking, 

including analyzing complex Business Law situations using qualitative and/or 

quantitative analyses, as appropriate; and synthesize to develop viable solutions, 

including to make recommendations for sound alternatives for action; this will 

occur daily in class and will be measured explicitly on the Mid-Term and Final 

exams. [LO2] 
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       D.  Students will continue to develop the interpersonal and communication 

skills necessary to succeed in business, including: 
 

i.  Students will deliver professional quality oral presentations, daily in class; 

[LO3A] 
 

ii.  Students will prepare professional quality written presentations, as 

demonstrated explicitly on written assignments, on the written portions of all 

three Exams, and via daily in-class presentations; [LO3B] 
 

             iii.  Students will identify the essential elements of successful teamwork and will 

reflect upon their competency and experience in applying them.  This will be practiced 

daily in class, including via the “On Lifeline” team methodology described below.  [LO3C] 
 

             E.  Students will continue to develop the ability to identify and aptly resolve 

ethical issues, including suggesting ethical courses of action in Business Law contexts as a 

key capability of this course.  These capabilities will be honed in class using the Socratic 

Method and measured through individually tailored in-class engagement requirements and 

on Exams.  [LO4] 
 

Grading and Teaching Philosophy:  I accept it as my Duty to provide the pedagogical 

tools, personalized resources, expertise, energy and individual attention required for every 

student to engage successfully the course material, to meet the Student Learning Outcomes, 

and thereby, for every student to earn whatever letter grade that he/she desires and deserves. 
 

How to Succeed in This Class:  While it will be a lot of hard work, there is no mystery 

about how to master the material and to thus earn a high grade.  Every semester many 

students DO master the course material.  Here are some insider tips about how to succeed:   

Come prepared to every class!  Do the significant amount of required reading before 

every class, and then review your notes after every class, being sure to master the topics 

prioritized by the text and Professor; prepare a “Professional Quality” in-class presentation 

when it is your turn, and be very well prepared the days that you are “On Call”, “On Lifeline” 

and “On Wild Card” as described below; keep up with the course material, do not fall behind; 

begin preparing for the next upcoming exam on the first day of class, always keeping the 

Student Learning Outcomes above in mind – your Pop Quizzes, Exams and daily 

participation are your chance to demonstrate your mastery of the Student Learning 

Outcomes and thus get a good grade, so make sure that you understand the desired SLOs 

(above) and the exam formats (below) and prepare accordingly.  

Work closely with Professor Seegmiller from the beginning of the semester and 

onward, both in class and during office hours, especially if you have any questions or require 

further clarification of important subjects, so that you can demonstrate mastery of each of 

the above Student Learning Outcomes, as applied to all 46 Chapters of our textbook. 

Take full advantage of generous Extra Credit opportunities that will be provided.  

 

GRADING BREAKDOWN 
  

25% IN CLASS ENGAGEMENT:  Daily Attendance, Daily In-Class Participation, 

One In-Class Presentation, Two “On Call” Assignments, One “On Lifeline” 

Assignment, One “Wild Card” Assignment, and Teamwork 
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Your final grade will be based 25% on your in-class engagement, as measured by 

attendance (Roll Call will be taken every class); in-class participation in EACH class (which, 

of course, requires your attendance at each class); one 5-7 minute professional quality 

presentation that each student will make to the whole class; being “On Call” twice, “On 

Lifeline” once, and “On Wild Card” once, for 75 minutes each.  
 

To explain further:  Each student will present to the class once per semester, at the beginning 

of each class, to introduce the day’s topic for discussion in an innovative and interesting way.  The 

Business Department’s rubric for assessing student presentations combined with aspects of Google’s 

hiring rubric will be used to grade every presentation, so you will know in advance the precise criteria 

required for a good grade. Student presentations MUST last exactly 5-7 minutes; longer or shorter 

presentations will earn a reduced grade.  Also, similar to the method used in top Law Schools in the 

United States, our class will rely on the Socratic Method of question-and-answer dialogue to 

stimulate good class participation in each class and thus to help students earn good grades for in-

class participation.  Additionally, each student will be “On Call” twice per semester for the full class 

period, to answer any and all questions from the day’s assigned reading during the course of the class 

dialogue that day.  Students will be assigned in advance their days to present (once), to be “On Call” 

(twice), to provide a “Lifeline” (once) to the other students who are “On Call”, and to be “On Wild 

Card” (once).  “On Wild Card” means that each student will be randomly selected once during the 

semester to join the other four classmates who are presenting, “On Call” or “On Lifeline”, thus 

producing a team of five students who will lead the class dialogue every class period. Points will be 

awarded for each of these assigned categories, for every student (see Canvas for details). These 

graded participation, engagement and presentation assignments, including every day in-class 

engagement and daily roll call attendance, will total 25% of your final grade.  Combined, these 

methodologies have been very successful in past years, have received rave reviews from many past 

students (see RateMyProfessors.com), and will create a lot of fun learning opportunities for each 

student every class period.  So be sure to come to class prepared! 

A failure to come to class prepared and to fulfill your presentation and “On 

Call/Lifeline/Wild Card” assignments as scheduled will make it very difficult to pass the course, 

because these points cannot be made up, and because all Quizzes and Exams are heavily weighted 

toward rewarding students who actively attend and participate in class.  See details below.  
 

25% CONSTITUTIONAL LAW + BUSINESS LAW WRITTEN EXAM 
 

25% of your final grade will be based upon your performance on a written exam that 

exclusively treats the topic of Business Law and The U.S. Constitution.  A short fact pattern 

may be given describing a business scenario, and you will be required to identify and briefly 

describe the Constitutional Law issues that are triggered by the fact-pattern. Only the 

assigned U.S. Constitution booklet will be allowed to be used as reference during the exam.  

This exam is designed to reward students who attend and pay attention in class.  From 

experience and by design, for the students who come prepared to class, participate well in 

class, and write well with attention to detail, this exam will be easy.  Of course, use your 

best, professional writing skills, style and grammar to secure the highest grade.  Late exams 

will only be accepted in the case of a documented serious family tragedy, as described below, 

and will not be permitted at all once grading is complete on all classmates’ exams. 
 

25% MID-TERM EXAM 
 

 There will be one mid-term exam at the Testing Center that covers approximately the 

first half of the course material.  Past exams have included multiple choice questions from 
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every assigned chapter, but the Professor reserves the right to tailor each exam in a manner 

that will best meet each class’s needs. 
 

25% FINAL EXAM 
 

 The third and Final Exam will include some multiple-choice questions, is not 

cumulative, and will cover approximately the second half of the course material. It will be 

at the Testing Center if space permits. Both the mid-term and final exams will not emphasize 

Constitutional Law topics, because those topics will be thoroughly covered by the first exam.  
 

 

***[CLASS POLICY NOTE: Exams must be taken on-time, as scheduled, to ensure fairness to all students.  

Because of the generous extra credit opportunities provided, if a student misses an exam during the scheduled 

exam time, exams can only be made-up if a student faced a documented, serious family tragedy (such as the 

death of a close family member) on the day of the exam.  The decision regarding whether to permit a make-up 

exam and when to schedule it, is solely at the Instructor’s discretion. Most students will not qualify for a make-

up exam, and no make-up exams will be permitted after grading has occurred on other students’ exams.] 
 

Total Distribution of Points as detailed above:  

    

 In-Class Engagement, etc., described above 25 % 

 

 

Constitutional Law Exam, described above 25% 

 
 

 Mid-term Exam covering first half of course 25 % 

Final Exam covering last half of course 25% 

  (Extra Credit:  note the various opportunities below)  
 
 

                            --------------------------------------------------------------------------------- 

Total 100 % 

 

EXTRA CREDIT 
Professional Attire & Demeanor:  Treat this class like you would a Boardroom 

meeting at a Fortune 100 Company.  It is your chance to practice speaking, presenting, 

interacting and comporting like you would “on the job” in a world-class career. I take this 

very seriously, because my own pedagogical mission includes preparing you to qualify for a 

truly Top Job upon graduation.  Therefore, all students who dress professionally in class and 

demonstrate professional demeanor, language, attitude and work ethic, will receive significant 

extra credit when I calculate the final grades.  Consult friends who have taken my classes in 

the past to verify how this works if you are incredulous. 

Pop Quizzes:  Professor Seegmiller will offer “Pop Quizzes” about the assigned 

readings on occasion, including from the Wall Street Journal.  Ongoing successful completion 

of Pop Quizzes (including the Constitutional Law “Pop Quizzes” described above) can result 

in a meaningful increase in a student’s final grade, solely at the Professor’s discretion.   

 Experiential Learning Leadership Institute & Club:  If a student does poorly on 

an exam and has otherwise been well-engaged, actively attending and avidly participating in 

class, then Professor Seegmiller will consider designing a personalized extra credit project in 

conjunction with DSU’s Experiential Learning Leadership Institute (ELLI) and the 

University’s Executive Leadership Club (ELC).  ELLI and ELC are dedicated to helping 

students gain “real world” experience to “bridge the gap” between a student’s purely 

academic experiences and the practical skills and capabilities required to succeed in the 

workplace.  Students who join this club, actively complete a Practicum Project designed with 

Professor Seegmiller to hone practical Business Law skills, and/or become a leader in helping 

to promote the ELLI or ELC to students, can qualify for a commensurate increase in their 
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final grade, solely at the Professor’s discretion.  In this way, ELLI and the ELC serve as a 

“Lab” of sorts for this course, and can provide valuable hands-on experience in the business 

of law for interested students.  Many students have thrived in this class historically by 

completing an ELLI practicum project in conjunction with the other required course work. 
 

 

LETTER GRADE CONVERSION FROM NUMERICAL SCORES 

You will be given a numerical grade for each required component of the course, as 

described above.  This grade, in turn, will have a letter grade equivalent as shown 

below: 

 100-94 = A 76-73 = C+ 59-55  = D- 

93-89 = A- 72-70 = C Below 55 = F 

88-83 = B+ 69-67 = C-  

82-80 = B 66-64 = D+  

79-77 = B- 63-60 = D  

The final grade assigned for the course may be curved based on the total points earned of 

the highest-scoring student.  In such a case, the overall course grades would be curved up.  

For example, a 93 could become an “A” or an 88 could become an “A-”. 
 

Tentative Course Outline: 
 

The following course outline is provided to give you some guidance as to how the material will 

be covered and the pace at which we shall be moving. The actual coverage and content may 

vary slightly depending on student preparation and student interests impacting the ultimate 

pace of the course.  The exact assigned reading for each following class period will be discussed 

in the preceding class to help students focus their management of the large text book. 

 

Class # Chapter in Text: Topic 

              *items marked with asterisk might occur during ANY class period 

  

1 REMINDER FROM CANVAS ANNOUNCMENTS:   

Students Should Bring a Copy of their Resume to the first or second class, and a 

sturdy Name Placard to every class with their last name written or printed largely 

in bold ink, to receive full participation and engagement points.  As in leading 

U.S. Law Schools, we will refer to each other as Ms. and Mr.  Students should 

also bring a copy of both required texts to every class. 

Today we’ll cover:  Course Overview; Student and Professor Introductions; 

Student and Professor Goals for the Course; Review Syllabus; Explain the Socratic 

Method; Explain daily student reading and engagement expectations, including the 

one presentation assignment and “On Call”, “On Lifeline” & “On Wild Card” 

assignments; Explain the three Exams; Explain Extra Credit options; Provide tips for 

the two assigned texts, and How To Succeed on the exams and in the class overall. 

 [  ] Sign up students for their Presentation class day; 

 [  ] Sign up students for the 3 total “On Call” and “On Lifeline” assignments. 

Begin Lecture if time permits:  Introduction to Constitutional Law. 
 

2 Chapter 1:  Law: Importance, Purposes & Sources. Constitutional Law System. 

First student “Introduction, Interesting & Innovation” presentations.   

First students “On Call”, “On Lifeline” and “On Wild Card”. 
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3 Chapter 2:  Legal Reasoning, Ethical Behavior, Social Responsibility 

 & The First Amendment 

--- Possible Online “Blended” Activity to hone professional quality writing skills.* 
 

4 Chapter 3:  Court Systems & The Second Amendment 

--- Possible surprise “Field Trip” to Court or to a Local Law Firm.* 
 

5 Chapter 4: Litigation & The Fourth Amendment 

--- Possible Guest Presentation by other specialized Attorneys.* 
 

6 Chapter 5:  Alternatives for Resolving Controversies & The 5th Amendment 
 

7 Chapter 6:  Constitutional Grounds for Regulating Business, & The Commerce 

Clause.  Finish Constitutional Law:  Review key Articles, Amendments & 

Declaration of Independence preparatory to first exam. 
 

EXAM 1:  TAKE CONSTITUTIONAL LAW EXAM AT TESTING CENTER – EXACT DATES T.B.A. 

8 Chapter 7: Criminal Law and Business 

9 Chapter 8:  Torts: Introduction and Intentional Torts 

10 Chapter 9:  Torts:  Negligence and Strict Liability 

11 Chapter 10:  Property: Introduction, Personal Property and Wills 

12 Chapters 11 & 12:  Real Property, Intellectual Property and Cyber Law 

13 Chapters 13-15:  Contracts, Remedies, The Agreement and Consideration 

14 Chapters 16-20:  Finish Contractual Relationships, Part III 
 

EXAM 2:  TAKE MID-TERM EXAM AT TESTING CENTER – EXACT DATES T.B.A.** 

 

15 Chapters 21-23:  Part Four:  Domestic and Global Sales 

16 Chapters 24-25:  Agency 

17 Chapters 26-27:  Employment and Labor Law; Employment Discrimination 

18 Chapter 28-29:  Forms of Business Organizations and Partnerships 

19 Chapters 30-31:  Corporations 

20 Chapter 32:  Limited Liability Companies and Related Forms 

21 Part Seven:  Negotiable Instruments Overview 

22 Part Eight:  Creditors, Debtors and Bankruptcy Overview 

23 Chapter 40: Administrative Law 

24 Chapter 41:  Securities Regulation 

25 Chapter 42:  Antitrust Law 

26 Chapter 43:  Consumer Law 

27 Chapter 44:  Environmental Regulation 

28 Chapter 45:  Legal Aspects of International Business 

29 Chapter 46: Law for the Aspiring Entrepreneur 

30 LAST DAY OF CLASS:   

Review for Final Exam**: Open Q&A; Bring Treats if Desired to Last Day of Class 
d 

EXAM 3: TAKE FINAL EXAM, TESTING CENTER – EXACT DATES PER REGISTRAR & T.B.A.** 

**Professor reserves the right to change the format of any class, assignment, exam, or review session to better tailor to 
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the educational needs of the class and individual students as needed, at Professor’s sole discretion.   

OTHER ITEMS OF IMPORTANCE: 

 See “The First Day of Class” flyer on our Canvas site from the publisher of our textbook, which 

outlines how to access and benefit from the plethora of online resources that accompany your 

textbook.  For example, there are thousands of online practice questions – THE key tool to 

helping you prepare for your exams – plus thousands of PowerPoint pages summarizing our 

class discussions.  For starters, go to:  http://www.bvtlab.com 

 

 See the detailed Academic Calendars for important deadlines and dates to remember at these 

two sites:   http://catalog.dixie.edu/academiccalendar &  http://dixie.edu/reg/?page=calendar 

 

 The DSU Student Guidebook for 2015-2016 is now available as a free pdf document at:   

http://new.dixie.edu/fye/interactive_fye_guidebook.php 

 

 Important Links & Policies: 
o Disability Resource Center - dixie.edu/drcenter  

o IT Help Desk - dixie.edu/helpdesk  

o Library - library.dixie.edu 

o Testing Center - dixie.edu/testing 

o Tutoring Center - dixie.edu/tutoring 

o Writing Center - dixiewritingcenter.com 

o Final Exam Schedules - http://new.dixie.edu/reg/?page=finals 

o Disruptive Behavior Policy/Classroom expectations - 

http://www.dixie.edu/humanres/policy/sec5/533.html 

o Policy for Absences Related to College Functions – 

 http://www.dixie.edu/humanres/policy/sec5/523.html 

 

 Disability Statement:  If you suspect or are aware that you have a disability that may affect 

your success in the course you are strongly encouraged to contact the Disability Resource 

Center (DRC) located at the North Plaza Building. The disability will be evaluated and eligible 

students will receive assistance in obtaining reasonable accommodations. Phone # 435-652-7516 
 

 Title IX Statement:  DSU seeks to provide an environment that is free of bias, discrimination, 

and harassment. If you have been the victim of sexual harassment/misconduct/assault we 

encourage you to report this to the college's Title IX Director, Cindy Cole, (435) 652-7731, 

cindy.cole@dixie.edu. If you report to a faculty member, she or he must notify the Title IX 

Director about the basic facts of the incident. 
 

 Student Academic Conduct Policies for which you are responsible, including regarding 

Academic Dishonesty/Academic Integrity Policy and Disruptive Behavior Policy:  

http://www.dixie.edu/humanres/policy/sec5/533.html 
 

 Dmail:  You are required to frequently check your Dmail account. Important class and 

university information will be sent to your Dmail account, including DSU bills, financial 

aid/scholarship notices, notices of cancelled classes, reminders of important dates and deadlines, 

and other information critical to your success at DSU and in your courses. To access your Dmail 

account, visit go.dixie.edu/dmail. Your Dmail username is your DixieID (e.g. D00111111). If 

you have forgotten your PIN, visit go.dixie.edu/mydixie and click the Forgot Pin button. 
 

SOURCE FOR UPDATES:  http://new.dixie.edu/reg/faculty/?page=Syllabus 

http://www.bvtlab.com/
http://catalog.dixie.edu/academiccalendar
http://dixie.edu/reg/?page=calendar
http://new.dixie.edu/fye/interactive_fye_guidebook.php
http://dixie.edu/drcenter/
http://dixie.edu/helpdesk/
http://library.dixie.edu/
http://dixie.edu/testing/
http://dixie.edu/tutoring/
http://dixiewritingcenter.com/
http://new.dixie.edu/reg/?page=finals
http://www.dixie.edu/humanres/policy/sec5/533.html
http://www.dixie.edu/humanres/policy/sec5/523.html
http://www.dixie.edu/humanres/policy/sec5/533.html
http://go.dixie.edu/dmail/
http://go.dixie.edu/mydixie
http://new.dixie.edu/reg/faculty/?page=Syllabus

