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  Dixie State College  
              Hazy School of Business 
 
 

Mission Statement Summary 
 
Dixie State College is a publicly supported 
institution of higher education that strives to 
enrich its community and the lives of individual 
students by providing associate and 
baccalaureate degrees and certificates, by 
fostering lifelong learning, and by sponsoring 
activities and events that meet the educational 
and cultural needs of its regional constituents.  
 
Dixie State College accomplishes these 
objectives directly by delivering excellent 
teaching in a learning environment recognized 
for its personal relationships, values, service, 
diversity, and open access, and by creating 
strategic partnerships for learning 
opportunities. 
 

MKTG 4100 01 – Marketing 
Research - CRN: 25290 

Instructor:  Bryon C. Geddes 
Office: HAZY 303 

Phone: (435) 879-4339 
Office Hours: Monday and Thursday 2:00-4:00 p.m. 

 
The designated course e-mail address is:  geddes@dixie.edu 

 
 

This information is current for a period of 90 days from the date of issue. 
 

Course Outline: Spring Semester 2012, MWF 9:00 – 9:50 a.m. 

This course outline provides the instructional framework for the course.  By carefully reviewing the content 
contained herein, you will be able to formulate a study plan that will effectively guide you through the course to 
its completion. 

Course Description 

This course is designed for students to gain an understanding of the role that marketing research plays in 
identifying and solving marketing problems. The key emphasis is placed on problem identification, secondary 
data collection (to include data collection instruments, applied samplings and methods of acquisition), and data 
analysis techniques used in marketing research projects. The course will assist in the development of student’s 
skills and knowledge in conducting marketing research and evaluating its effectiveness for decision making. 
Marketing research is the formal process of gathering information needed by managers to make decisions with 
respect to marketing opportunities and problems. For example: 
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• A marketing manager might want to know the degree to which a new product will be acceptable to a 

group of consumers; the price consumers would be willing to pay for a new product; the degree to 
which customers are satisfied with a product or service; demographic information about an area where 
a new store might be located; the image of a company relative to its competitors; and so on. This 
course provides an in-depth look at the marketing research process; a significant portion of the course 
is the development and execution of a marketing research project. 

 
Prerequisites: CIS 2010; ENGL 1010; MKTG 3010 and STAT 2040  
  

Course Textbook 

1. Brown, Tom J., and Tracy A. Suter (2012), MR. Mason, OH: South-Western Cengage Learning. 

Grading & Performance Policy 

Students should focus on learning, not on grades.  The ultimate goal is to allow everyone the opportunity to 
succeed, accomplish the learning objectives, and achieve a high level of satisfaction from this course.  To 
achieve a good grade in this course requires serious commitment, initiative, and hard work from the student. 
 
As stated on this syllabus cover page under Mission Statement Summary, Dixie State College strives to enrich 
… the lives of individual students … by fostering lifelong learning.  Further, it strives to accomplish these and 
other objectives set forth in this class by “delivering excellent teaching in a learning environment recognized for 
its personal relationships, values, service, diversity, and open access, and by creating strategic partnerships 
for learning opportunities.” 
 
With this in mind, one of my main objectives for this course is to provide each student with an opportunity to 
actively learn and demonstrate competencies needed in today’s high performance workplace.  Opportunities 
will be made available for you to reach your maximum learning potential.  Just as in the workplace, it is 
expected that you will complete all assignments and assessments by the due date.  Work turned in late will be 
subject to a 10% penalty per day it is late.  For example, if you turn in an assignment two days after the due 
date you will receive an automatic deduction of 20 percent.  Late work will not be accepted for discussion 
board postings. 
 
When students and their work are to be evaluated, they will be held to the same level of accountability and 
professional standards expected by managers in industry.  Success in this course will be related to the 
student’s ability to demonstrate achievement of each of the required assignments.  The student is reminded 
that the quality of input (effort) will determine the quality of output (ability). Grades are based not only on 
demonstrated effort but also on demonstrated ability, mastery of the material, and quality of all work produced.  
In other words, it is not the amount of time spent on an assignment that leads to a good grade, but how well 
that time is spent.   
 
Your grade will be determined by your performance on three midterm exams, various homework assignments, 
class participation, and a comprehensive group research project. The point distribution for the course is as 
follows: 
 
  Quizzes and/or Assignments    100 
  Midterm Exams (3@ 100 points)   300 
  Class Participation     100 
  Research Project:   
   Research Request Agreement 100 
   Research Proposal   100 
   Research Report   200 
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   Oral Presentation   100 500 
 
  TOTAL       1000 points 
 
The following scale will be used to assign final grades: 
 
     900-1000 A 
     800-899 B 
     700-799 C 
     600-699 D 
         0-599 F 
 
Quizzes and/or Assignments. From time to time, you will be assigned work to be completed outside of class 
that will support the topic being studied. In general, such assignments will be due during the next class period. 
These assignments require individual effort. In addition, unannounced in-class quizzes covering assigned 
readings may be given periodically. Finally, you may have opportunity to participate in research studies for 
class credit (an alternative means of receiving credit will be available). 
 
Midterm Exams. Three midterm exams will be given. The exams will cover textbook readings, case study 
readings and lecture material. Although time will not permit us to address all topics during class, you are 
responsible for all material presented in the text. 
 
Research Project. Marketing research is best learned by actually conducting research. Accordingly, you are 
required to identify a marketing research problem (problem statement(s)) for an organization or company and 
to complete a research project that provides decision makers with solid information with respect to the 
opportunity or problem at hand. You will work in groups (groups will be organized during the first or second 
class session). 
 
During the course of the semester, your group will be required to turn in three written reports, the Research 
Request Agreement (100 points), the Research Proposal (100 points), and the Research Report (200 points). 
In addition, you will present your results to your classmates (100 points).  
 
Note: This is a SUMR driven course and students may be working directly with SUMR clients. The Dixie 
State College SUMR program will assist in identifying appropriate clients for each group.   
 
The Research Request Agreement (RRA) will detail precisely the nature of the client's research problem. This 
report, not to exceed 5 pages, should review the nature of your discussions with your client, provide 
background on the situation, and define the research problem statement(s). Please note: I expect your projects 
to address meaningful issues and will reject projects that lack merit. If there is a question about this, please 
see me prior to the completion of the RRA. You will also be required to overview the research problem(s) for 
the class. 
 
The Research Proposal will include (a) a summary of the decision problem and research problem statement(s) 
being addressed, (b) a comprehensive discussion of secondary data and/or exploratory research conducted 
and (c) a complete discussion of the research design, data collection method and forms, and sampling plan for 
your project. This report (roughly 15 pages plus appendices) is to provide the rationale for decisions you have 
made and will serve as a summary of the project prior to data collection. In addition, your group will present an 
overview of your project's research design to the class. 
 
The Research Report will provide a written summary of the complete project. The emphasis will be on the 
results obtained and your interpretation of these results. The Research Report should be written for the client 
such that he/she can easily see how your research has provided answers to the research problem(s).  
 
You should present these answers via whatever means allows you to best communicate the information (e.g., 
graphs, tables, figures, text). Remember that, in general, you will be writing to managers, not other 



GEDDES – Syllabus (MKTG 4100 Spring 2012) 

Syllabus GEDDES MKTG 4100 Spring 2012.docx        ©Spring 2012 Dixie State College Page 4 of 10 

researchers. One appropriate technique is to discuss the results in the text of your report, using only those 
numbers and charts necessary to support your comments, and to provide more complete information about 
data, analyses, etc., in a technical appendix. DO NOT simply write “fluff”.   Your report should contain rich 
content that is useful for the client and addresses the research problem statement(s). The preliminary 
Research Report is due during the last week of class (see schedule). I will grade the preliminary report, provide 
feedback on how to improve it, and allow each group to improve its grade by revising the report. The final 
Research Report is due at the time of the Oral presentation during finals week (see schedule). Late papers will 
be severely penalized (this goes for all reports and assignments). 
 
Groups will make oral presentations of their projects to the class during the final week of classes. You should 
assume that you are presenting your results to the managers of the company or organization for which the 
project has been conducted (and, in fact, some groups may have the opportunity to actually do such a 
presentation). Again, you should use whatever media best allows you to communicate the essence of your 
projects. Each member of the class will complete an evaluation form for each group's presentation. The grade 
that I assign for the oral presentation will be influenced by the evaluation of your classmates. 
 
►►Participating fully with your group is a matter of academic integrity. The members of each group will 
complete a peer evaluation on other group members. In addition, I may ask you to provide a description of the 
work that you have done on the group project at any point in the semester (so please keep track of your 
activities). If it is clear that one or more members contributed significantly less to the project than did other 
group members, their grades on the final written report and oral presentation will be adjusted downward 
accordingly.  
 
The research project is the single most important part of the course. It will take tremendous effort on 
your part, but the rewards can be great. As you work with your client organization or company, please 
keep in mind that your reputation, the reputation of Dixie State College, and the excellence demanded 
by the UDVAR HAZY School of Business are on the line. 
 
Notes:  
 

• To analyze your data you will need to use a statistical software package. You will have access to SPSS 
in the computer lab. I do not expect you to be familiar with this software package coming into the 
course, but I do expect that you are computer literate and can easily learn to use it.  

 
• Occasionally there may be opportunities to participate in academic research during or outside of class, 

sometimes for course credit. You are NOT REQUIRED to participate in such research, although your 
participation would be appreciated. An alternative means of earning equal course credit will be provided 
for those who do not wish to participate in research. 

 

Class Participation 

I expect a lively exchange of ideas during class sessions. In addition, I expect you to be fully prepared to 
discuss readings, your group project, etc., when you arrive at class. Because of the importance of class 
attendance to the successful completion of the course, a portion of the class participation grade will be based 
on attendance. Except in extraordinary circumstances, such as a documented acute illness that lasts more 
than a week, there are no excused absences for missing sessions of this course. However, you may miss two 
(2) class sessions without affecting your grade. Specifically, up to 80 points can be earned for attendance; after 
two absences, I will deduct three (3) points per absence from the 80 available participation points. The other 20 
class participation points are awarded for positive, noticeable contributions to the class sessions. The quality 
(and not just the quantity) of the contributions is what matters. 
 



GEDDES – Syllabus (MKTG 4100 Spring 2012) 

Syllabus GEDDES MKTG 4100 Spring 2012.docx        ©Spring 2012 Dixie State College Page 5 of 10 

Class Policies 

• Classrooms are special environments in which students and faculty come together to promote 
learning and growth. It is essential in these environments that respect for the rights of others 
seeking to learn, respect for the professionalism of the instructor, and the general goals of 
academic freedom are maintained. Disruptive behaviors, such as chatting during lectures, 
arriving late to class, sleeping, texting, web browsing, game playing, reading non-class material, 
and others listed in the DSC Student Rights and Responsibilities Code, are not permitted and 
may result in your removal from class. Repetitive or seriously disruptive behavior, such as 
fighting, using profanity or insults, making personal or physical threats, or damaging property, 
will be reported to Campus Security. As the instructor, it is my responsibility to determine 
whether any specific student is disrupting the learning environment. 

• You are responsible for all announcements that are made during class. 

• If you are absent from class it is your responsibility to arrange with another student to pick up 
handouts (if any) distributed in class.  

• Academic misconduct or dishonesty will not be tolerated.  Please consult the University’s policy 
on academic dishonesty if you have any questions.   

• Turn off all electronics during class.  No emailing or texting during class. 

• Seek help whenever you do not understand something.  Failure to do so normally compounds 
the problem as the course progresses.  You will find me very receptive to your questions. 

Regular Semester Dates 

Nov 14 Spring Registration open to Seniors (90+ 
earned credits) 

Nov 15 Spring Registration open to Juniors (60+ 
earned credits) 

Nov 16 Spring Registration open to Sophomores 
(30+ earned credits) 

Nov 17 Spring Registration open to All Students 
Jan 9 Classwork Starts 
Jan 11 Last Day to Add Without Signature 
Jan 16 Martin Luther King Jr. Day 
Jan 17 Drop/Audit Fee Begins ($10 per class) 
Jan 24 $50 Late Registration/Payment Fee 
Jan 30 Graduation Application Deadline 
Jan 31 Pell Grant Census 
Jan 31 Last Day for Refund 

Jan 31 Last Day to drop without receiving a "W" 
grade 

Feb 1 Courses dropped for non-payment 
Feb 3 Last Day to ADD Classes 
Feb 20 President's Day 
Feb 27 Mid-Term Grades Due 
Mar 2 Last Day to DROP/AUDIT Classes 
Mar 12-16 Spring Break 

 

Mar 19 Summer Registration open to Seniors (90+ 
earned credits) 

Mar 20 Summer Registration open to Juniors (60+ 
earned credits) 

Mar 21 Summer Registration open to Sophomores 
(30+ earned credits) 

Mar 22 Summer Registration open to All Students 
Apr 6 Last Day for Complete Withdrawal 

Apr 16 Fall Registration open to Seniors (90+ 
earned credits) 

Apr 17 Fall Registration open to Juniors (60+ 
earned credits) 

Apr 18 Fall Registration open to Sophomores (30+ 
earned credits) 

Apr 19 Fall Registration open to All Students 
Apr 26 Classwork Ends 
Apr 27 Final Exams 
Apr 30, 
May 1-3 Final Exams 

May 4 Commencement 
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Tentative Class Schedule: 

 

MKTG	  4100-‐	  Marketing	  Research	  	  
Spring	  2012	  Class	  Schedule	  (Subject	  to	  Change)	  

GEDDES/Section	  01	  CRN:	  25290	  MWF	  9:00-‐9:50	  a.m.	  
	   	   	   	   	   	   	  

Date	   wk	   Abbreviation	   Project	  Activity	   Assignments	  
Due	  

Mon	   Jan	   9	   1	   Introduction/syllabus	   Project	  overview/Group	  Formation	   	  
Wed	   Jan	   11	   	   Marketing	  Research	  Ch	  1	   Project	  overview/Group	  Formation	   	  
Fri	   Jan	   13	   	   Marketing	  Research	  Ch	  1	   Problem	  Definition	   	  
Mon	   Jan	   16	   2	   MARTIN	  LUTHER	  KING	  JR.	  DAY	  –	  NO	  CLASS	  

Wed	   Jan	   18	   	   Case	  Study	  1	   	   	  

Fri	   Jan	   20	   	   	   Meet	  With	  Client	   	  

Mon	   Jan	   23	   3	   Problem	  Definition	  Ch	  2	   Write	  Research	  Request	  Agreement	   	  

Wed	   Jan 25	   	   Problem	  Definition	  Ch	  2	   Write	  Research	  Request	  Agreement	   	  

Fri	   Jan 27	   	  
Group	  Projects:	  Class	  

Presentations	   	  

Hand	  in	  Research	  
Request	  

Agreement,	  Class	  
Presentations	  

Mon	   Jan 30	   4	   Case	  Study	  2	   	   	  

Wed	   Feb	   1	   	   Research	  Design	  Ch	  3	   Determine	  Research	  Design	   	  

Fri	   Feb	   3	   	   Research	  Design	  Ch	  3 Determine	  Research	  Design 	  

Mon	   Feb	   6	   5	   Case	  Study	  3 Determine	  Research	  Design 	  

Wed	   Feb	   8	   	   Research	  Design	  Ch	  3 Determine	  Research	  Design 	  

Fri	   Feb	   10	   	   EXAM	  1	   Determine	  Research	  Design 	  

Mon	   Feb 13	   6	   Case	  Study	  4	   	   	  

Wed	   Feb 15	   	   Secondary	  Data	  Ch	  4	   Design	  Data	  Collection	  Method	   	  

Fri	   Feb 17	   	   Primary	  Data	  Ch	  5	   Design	  Data	  Collection	  Method	   	  

Mon	   Feb 20	   7	   Primary	  Data	  Ch	  6	   Design	  Data	  Collection	  Method	   	  
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Wed	   Feb 22	   	  
Asking	  Good	  Questions	  

Ch	  7	   Design	  Data	  Collection	  Method	   	  

Fri	   Feb 24	   	   Case	  Study	  5	   Develop/Pretest	  Data	  Collection	  Forms	   	  

Mon	   Feb 27	   8	  
Data	  Collection	  Forms	  Ch	  

8	   Develop/Pretest	  Data	  Collection	  Forms 	  

Wed	   Feb 29	   	  
Data	  Collection	  Forms	  Ch	  

8	   Develop/Pretest	  Data	  Collection	  Forms 	  

Fri	   Mar	   2	   	   EXAM	  2	   	   	  

Mon	   Mar 5	   9	   PRESIDENT’S	  DAY	  –	  NO	  CLASS	  

Wed	   Mar 7	   	   Sampling	  Ch	  9	   Design	  Sampling	  Plan	   	  

Fri	   Mar 9	   	   Sampling	  Ch	  9	   Write	  Research	  Proposal	   	  

Mon	   Mar	   12	   10	   Data	  Collection	  Ch	  10	   Write	  Research	  Proposal	   	  

Wed	   Mar	   14	   	  
Group	  Projects:	  Class	  

Presentations	  
	   Hand	  In	  Research	  

Proposal	  

Fri	   Mar	   16	   	  
Data	  Analysis:	  Preliminary	  

Steps	  Ch	  11	  
Revise	  Data	  Collection	  Forms	   	  

Mon	   Mar	   19	   11	   Data	  Analysis:	  Preliminary	  
Steps	  Ch	  11	   Collect	  Data	   	  

Wed	   Mar	   21	   	   Data	  Analysis	  Ch	  12	   Collect	  Data	   	  

Fri	   Mar	   23	   	   Data	  Analysis	  Ch	  12	   Collect	  Data	   	  

Mon	   Mar	   26	   12	   Case	  Study	  6	   Collect	  Data	   	  

Wed	   Mar 28	   	   SPRING	  BREAK	  –	  NO	  CLASS	  

Fri	   Mar 30	   	   SPRING	  BREAK	  –	  NO	  CLASS	  

Mon	   Apr	   2	   13	   SPRING	  BREAK	  –	  NO	  CLASS	  

Wed	   Apr 4	   	   Case	  Study	  7	   Collect	  Data	   	  

Fri	   Apr 6	   	   Data	  Analysis	  Ch	  13	   Collect	  Data	   	  

Mon	   Apr 9	   14	   Computer	  Introduction	   Analyze	  Data	   	  

Wed	   Apr 11	   	   Data	  Analysis	  Ch	  13	   Analyze	  Data	   	  

Fri	   Apr 13	   	   Case	  Study	  8	   Analyze	  Data	   Hand	  in	  
Codebook	  

Mon	   Apr 16	   15	   EXAM	  3	   Analyze	  Data	   	  
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Wed	   Apr 18	   	   Research	  Reports	  Ch	  14	   Write	  Research	  Report	   	  

Fri	   Apr 20	   	   Research	  Reports	  Ch	  14	   Write	  Research	  Report	   	  

Mon	   Apr 23	   16	  
	   Write	  Research	  Report	  

Hand	  in	  
Preliminary	  

Research	  Report	  

Wed	   Apr 25	   	   LAST	  DAY	  OF	  CLASS	   Oral	  Presentations	   Final	  Research	  
Projects	  Due	  

To	  Be	  Announced	   FINAL	  EXAM	   	  
(Check	  Exam	  
Schedule)	  

 
* The class schedule may be adjusted as needed throughout the quarter. 

College Information 

Disability Statement: 
Americans with Disabilities Act (ADA) Statement: 

Students with medical, psychological, learning or other disabilities desiring reasonable academic adjustment, 
accommodations, or auxiliary aids to be successful in this class will need to contact the DISABILITY RESOURCE 
CENTER Coordinator for eligibility determination.  Proper Documentation of impairment is required in order to 
receive services or accommodations.  DRC is located at the ground floor of the Financial Aid Office.  Visit or call 
652-7516 to schedule an appointment to discuss the process. DRC Coordinator determines eligibility for and 
authorizes the provision of services. 
 
Dmail: 
You are required to frequently check your dmail account.  Important class and college information will be sent to 
your dmail account, including DSC bills, financial aid/scholarship notices, notices of cancelled classes, reminders 
of important dates and deadlines, and other information critical to your success at DSC and in your courses.  If 
you don’t know how to access your dmail account, go to www.dixie.edu and select “Dmail” from the left column.  
To locate your dmail username and password, go to www.dixie.edu, and click on “Log in to students services” or 
the “My Dixie” button. 

 
 

MKTG 4100 SUMR Business List 
Use this list to identify a “SUMR” Market Research Project 

If there is a company on this list you are interested in pursuing, please 
coordinate all your initial efforts with Professor Geddes 

Category	   Company	   Website	  
Business-‐Accountant	   AB4YOU	   www.ab4you.com	  
Business-‐Resort	   About	  Face	  Day	  Spa	   www.aboutfacedayspa.org	  
Business-‐Food	  SVC	   Anasazi	  Steak	  House	   www.anasazisteakhouse.com	  

Local	  Events	  
Ancestor	  Square	  Farmers	  
Market	   www.ancestorsquare.com	  

Business-‐Attorney	   Barney	  McKenna	   www.barney-‐mckenna.com	  
Business-‐Resort	   Biggest	  Loser	  Resort	   www.biggestloserresort.com	  
Blood	  Banks	   Bio	  Life	  Plasma	   www.biolifeplasma.com	  
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Golf	   Bloomington	  Country	  Club	   www.bloomingtoncountryclub.com	  
Advertising	   Bluff	  and	  Madison	   www.bluffandmadison.com	  
Advertising	  Agencies	   Bluff	  and	  Madison	   www.bluffandmadison.com	  
Advertising/Marketing	   Bluff	  and	  Madison	   www.bluffandmadison.com	  
Marketing	   Bluff	  and	  Madison	   www.bluffandmadison.com	  
Local	  Events	   Brian	  Head	  Ski	  Resort	   www.brianhead.com	  
Lodging/Hotel/Motel	   Budget	  Inn	   www.budgetinnstgeorge.com	  
Real	  Estate/Sales	   CB	  St.	  George	   www.cbstgeorge.com	  

Local	  Events	  
Cedar	  City	  Shakespearian	  
Festival	   www.cedarcity.org	  

Government	   City	  of	  St.	  George	   www.stgeorgechamber.com	  
Attorney	   Clarkson	  Draper	   www.clarksondraper.com	  
Legal	  Services	   Clarkson	  Draper	   www.clarksondraper.com	  
Automotive	   CNG	  Interstate	   www.cnginterstate.com	  
Golf	   Coral	  Canyon	  Golf	   www.coralcanyongolf.com	  
Resort	   Coral	  Canyon	  Golf	   www.coralcanyongolf.com	  
Local	  Events	   Dickens	  Christmas	  Festival	   www.dickenschristmasfestival.com	  

DSC	  
Dixie	  College	  Ambassador	  
Program	   www.new.dixie.edu	  

Business-‐Medical	   Dixie	  Dermatology	   www.dixiedermatology.com	  

Business-‐Medical	  
Dixie	  Hearing	  and	  Balance	  
Center	   dixiehearing-‐balancecenter.com	  

Local	  Events	   DocUtah	   www.docutah.com	  
Business-‐Food	  SVC	   Durango	  Grill	   www.durangosmexicangrill.com	  

Golf	   Entrada	  Golf	   www.golfentrada.com	  
Golf	   Entrada	  Golf	   www.golfentrada.com	  
Business-‐Resort	   Entrada	  Golf	  Banquet	  &	  Resort	   www.golfentrada.com	  
Business-‐Auto	   Fabulous	  Freddies	   www.fabfred.com	  
Business-‐Internet	   Fitch	  Creative	   www.flitchcreative.com	  
Resorts/Spas	   Green	  Valley	  Spa	   www.greenvalleyspa.com	  
Accountants	   Hinton	  Burdick	   www.hintonburdick.com	  
Local	  Events	   Huntsman	  Senior	  Games	   www.seniorgames.net	  
Business-‐Internet	   iBOLT	   www.ibolt.co	  

Business-‐Retail	   IFA	  Country	  Stores	   www.ifacountrystores.com	  
Business-‐Food	  SVC	   Menchies	   www.menchies.com	  
Local	  Events	   Red	  Bull	  Rampage	   www.redbullusa.com	  
Local	  Events	   Santa	  Clara	  Swiss	  Days	   www.santaclaracityutah.com	  
Business-‐Airline	   Skywest	   www.skywest.com	  
Business-‐Food	  SVC	   Smash	  Burger	   www.smashburger.com	  
Business-‐Food	  SVC	   Snap	  Daddy's	   www.snapdaddys.com	  

Business-‐Attorney	   Snow	  &	  Jensen	   www.snowjensen.com	  
Business-‐Medical	   Southwest	  Vision	   www.southwestvision.org	  
Business-‐Food	  SVC	   Spoon	  Me	   www.spoonme.com	  
Local	  Events	   St,	  George	  Marathon	   www.stgeorgemarathon.com	  

Business-‐Auto	   St.	  George	  Car	  Wash	   www.stgeorgecarwash.com	  
Local	  Events	   St.	  George	  Jubilee	  of	  Trees	   www.jubileeoftrees.org	  

Government	   St.	  George	  Park	  &	  Rec	   www.sgcity.org	  
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Local	  Events	   St.	  George	  Rodeo	   www.dixierounduprodeo.blogspot.com	  

Business-‐Auto	   Stephen	  Wade	   www.stephenwade.com	  
Local	  Events	   The	  Ironman	  St.	  George	   www.ironmanstgeorge.com	  
Business-‐Newspaper	   The	  Spectrum	   www.thespectrum.com	  
Local	  Events	   Tour	  de	  St.	  George	   spingeeks.com	  
Local	  Events	   Tuacahn	  Performing	  Arts	   www.tuacahn.org	  
Business-‐Sports	   Ultimate	  Sports	  Athlete	   www.USAMesquite.com	  

Government	  
Washington	  City	  Community	  
Center	   www.washingtoncity.org	  

Local	  Events	   What	  Women	  Want	  Expo	   www.whatwomenwantexpo.com	  
Business-‐Resort	   Zion's	  Amphitheater	   www.dixie.edu/tanner/	  

Business-‐Bank	   Zion's	  Bank	   www.zionsbank.com	  
 

 

 

 


