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Dixie State University Syllabus 

ADVANCED SEMINAR in  

EXPERIENTIAL LEARNING: 

APPLIED EXECUTIVE LEADERSHIP & ANALYSIS 
MGMT 4950R-50 (CRN 47665) 

Fall 2015 

   

 

 

 

Faculty: Travis M. Seegmiller, Sr., J.D.                 Office Hours:    T & Th. 11:45am - 1:00pm 

 Office: Hazy 340   Th. until 11:00pm by appt. 

Phone: (202) 656-8728 cell Classroom: Hazy 361 (3rd fl. Conf. Rm.) 

Email: tmseegmiller@dixie.edu Class Hours: Th. 6:00p.m – 8:20p.m. 

   

Required “Textbook”:  The Best Business Books Ever: the Most Influential 

Management Books You’ll Never Have Time to Read, Basic Books © 2011.  

ISBN 978-0-465-02236-6. Available cheap on Amazon. Get the most recent 

“revised and expanded” edition (2011); bring it to the first class and every 

class thereafter. 
 

Required Packet: Business Strategies & Frameworks © Travis M. Seegmiller, Sr. 

and Joshua Redmon, 2014.  This text, prepared exclusively for this course, 

is available via hardcopy from the bookstore.  Bring it to every class.  
 

Required Periodical: Students are required to read The Wall Street Journal (WSJ) every 

day.  Every serious Business/Finance/Accounting/Marketing Major who intends to 

qualify and compete for a great job in the global economy must be doing this 

reading on her/his own every day regardless of a class assignment.  If you only 

have time to skim the WSJ each day, pay closest attention to acquiring knowledge 

that will help you succeed on your Practicum Project.  While copies are available 

to read in the library, I recommend that each student purchase his/her own 

subscription at the low discounted rate of only $1.00 per week. Go to 

wsj.com/class to secure your discounted subscription; choose my name from the 

pull-down menu called “Referring Professor” so that I will know that you 

subscribed. (Note on page 6 that Extra Credit will be available for avid readers of 

the WSJ & other prominent national or global business news sources.) 

 

Additional Required Readings and Resources: Additional readings, short articles,  

Case Studies written by the professor, and economic data, including various 

online resources and short videos, will be required or recommended and 

made available to students free of charge throughout the semester.   These 

extra resources will vary based on the needs of your Practicum Project.  

 
Prerequisites:  Student must be enrolled in either a Bachelor of Science or B.A. program.   

 

Course Catalog Description: “For students pursuing degrees in the School of  

Business.  Special topics in Business Management. Repeatable for credit as topics vary. 

Prerequisite:  Advanced standing. SU.”  See explanatory paragraph immediately below.  
 

mailto:mahmud@dixie.edu
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COURSE DETAILS:  This course is the flagship offering of DSU’s Experiential Learning 

Leadership Institute (ELLI). Professor Seegmiller is the Founder and Managing Director in 

Residence of ELLI.  Building on Professor Seegmiller’s experience and relationships as a 

global Management Strategy Consultant for twenty+ years at McKinsey & Company in 

NYC and elsewhere throughout the world’s financial and political capitals, including at 

Patton Boggs LLP’s Washington D.C. headquarters, this exclusive “by interview only” class 

guarantees that 25 of DSU’s best and brightest business students will receive a carefully 

supervised, “hands-on” Executive Leadership & Analysis Project to “bridge the gap” 

between students’ already stellar academic credentials and the practical qualifications and 

capabilities sought by today’s demanding global employers.  By matching top-tier students 

with world-class faculty in a “Board Room” context (where the ratio seldom exceeds five 

students to one Professor or Executive Leadership Fellow) students completing their “ELLI 

Practicum Project”, or EPP as it has become known, receive personalized opportunities to 

hone real world, cutting edge business analysis skills and resume-building executive 

leadership experience otherwise rarely achieved at the undergraduate level.  Specifically, 

through the EPP program, student-and-professor teams advise real-world businesses, non-

profits, and “C-Suite” executives and philanthropic leaders from around the city, nation and 

globe to address and resolve the most pressing concerns and priorities that these top 

executives face.  ELLI prides itself in attracting top opportunities from the local, national 

and global economies for top students, while providing best-in-class instruction and 

supervision. 

Each EPP team will consist of at least one DSU business student (usually two 

students minimum) enrolled for credit in MGMT 4950R-50; one or more Professors, Adjunct 

Faculty, Senior Leadership Fellows and Teaching Assistants who supervise and mentor each 

student and team; and, of course, a company or non-profit entity in need of the ELLI team’s 

expertise, including a high-level leader from the client organization, usually the CEO, 

Founder or Executive Director.  Students who have thrived in previous ELLI courses will be 

promoted to “Project Manager” their second semester, and to “Teaching Assistant” their 

third semester.  The most successful students will be invited to join ELLI’s “Young 

Executives Circle” which is the student Advisory Board and Ambassadorial public face of 

ELLI on campus and in the business and civic community.  

  

COURSE METHODOLOGY:  HOW TO TRANSFORM STUDENTS INTO 

WORLD-CLASS BUSINESSS & NON-PROFIT PROBLEM SOLVERS: 
 

I. SOPHISTICATED RESEARCH.  The initial task of each student will be 

to learn, define, and study precisely what the issue, problem, concern or strategic 

challenge is that the client is facing, and, in context, why the client wants this issue 

addressed as a matter of highest priority.  This may require background reading into 

the client’s industry, close and careful consultation with Professor Seegmiller 

and/or other Faculty and Senior Leadership Fellows, and interviews of client 

members themselves, for example, among other methodology. A professor or 

leadership mentor will be there every week to help you every step of the way, but 

you must proactively seek such assistance. Ultimately it is the student’s first major 

task to “frame” the precise Business Analysis problem to be accomplished. 
 

II. PROBLEM SOLVING, PLANNING & STRUCTURING. The student 
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team will then “take the lead” on creating the analytic structures and work plan 

required to address or resolve the organization’s problem or analytic needs in a 

timely, measurable fashion, especially by applying practically the theories, 

frameworks, and resources that we study each week in class, and in close 

conjunction with the Faculty/Fellows supervisors, mentors and the client leaders.  

We rely heavily on the “One Page Executive Leadership Plan” tool to structure and 

focus our problem solving activities for clients. 
 

III. HIGH-LEVEL “APPLIED BUSINESS ANALYSIS” PRACTICUM.  

Building on (I) and (II), throughout the semester each student will complete their 

EPP – that is, an Applied Executive Leadership & Business Analysis Practicum 

Project for their client focused on completing cutting-edge analytic work – to meet 

or resolve the client’s most pressing need(s). While the ELLI Practicum Projects 

are not technically “internships”, many students in the past have found their 

Practicum Project experience to be similar to a high-level, closely-mentored, 

internship, externship or apprenticeship. 
 

THIS IS THE CORE OFFERING OF THIS UNIQUE COURSE:  TO TRAIN & ENABLE 

STUDENTS TO SOLVE IMPORTANT & DEMANDING REAL BUSINESS PROBLEMS 

THAT ARE OF CURRENT HIGHEST PRIORITY TO C-SUITE EXECUTIVES locally, 

nationally and globally.  We know from experience that this is a great way to enhance a 

student’s practical skillset, hugely enhance her/his resume, and as mentioned to “bridge the 

gap” between the academic work predominantly offered by the University and the real-world 

skills and experience needed for students to “land” the job of their dreams.  Each ELLI 

faculty member takes that Mission very seriously:  to prepare students for a real job. 
 

SUMMARY. Each student will be guaranteed a Business Practicum Project 

requiring Applied Business Analysis & Executive Leadership work; be trained in class 

with many of the business analysis tools used by a business executive or Management 

Consultant; be exposed to key principles for success in a real-world workplace, 

preparatory to students’ own full-time job hunt; and be required to rise to the high 

standard of solving high-priority business problems for an array of high-level, real-

world business & non-profit leaders. 
 

The data shows that students who complete the course successfully gain better 

confidence and capability to step-up as Value Creators and Problem Solvers in whatever 

organization they are affiliated with.  Every semester since its inception, 100% of the 

students surveyed upon the course’s conclusion said that this class “increased my 

knowledge, confidence, and/or abilities in this area.” (Note: We have found from experience 

that this course is most transformative in a student’s career, education and even Life when 

the course is taken for both Fall and Spring semesters.  It is not offered in the Summer.) 

 

STUDENT LEARNING OUTCOMES:  [Departmental Objectives in Brackets] 

 

This course is intended to address the core Bachelor of Business program student learning 

outcomes.  By the course’s conclusion, students will demonstrate a working-level 

knowledge of many core functional tools of practical business problem solving, including:  

[LO1A] 
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A. Students will demonstrate a working level knowledge of core business 

functions in Business Research and Analysis, including foundational theories 

and frameworks key to real-world business problem solving; [LO1A] 

 

B. With an eye towards producing a “capstone” work product that builds on each 

prior Business class the student has taken, students will demonstrate a working 

level knowledge of the foremost business and investment analysis literature and 

frameworks, including The Best Business Books Ever (see above); [LO1A] 

 

C. Calling on tools learned in prior classes as well as the array of new 

capabilities learned in this course, students will analyze complex, current 

business problems and priorities;  identify relevant analytic tools or frameworks 

to address these needs; and suggest and pursue viable courses of action as 

informed by the Faculty, tools, theories and frameworks of the course. [LO1B] 

[LO2] 
 

 Further, students will hone the ability to apply advanced critical thinking skills, 

including:  

D.  Students will:  analyze a complex business problem or priority scenario in-

depth; utilize both qualitative and quantitative analytic tools learned in this 

course and throughout their DSU business studies; demonstrate applied working 

level knowledge of the core conceptual frameworks and business analytic tools; 

synthesize findings to develop solutions or sound alternatives and/or 

recommendations for real-world action. [LO1B] [LO2] 

 

      E.  Students will continue to hone the interpersonal and communication skills 

necessary to succeed in business: 

i.  Students will each deliver numerous professional quality oral presentations; 

[LO3A] 
 

ii.  Student will each prepare numerous professional quality written 

presentations; [LO3B] 

             iii.  Students will identify the essential elements of successful teamwork and will 

reflect upon their competency and experiences in applying them. [LO3C] 

 

             F.  Students will continue to develop the ability to identify and resolve ethical 

issues:   Students will analyze complex business situations as a key capability of this 

course, and be able to identify the pertinent ethical issues and recommend ethical courses of 

action. [LO4] 

 

Grading and Teaching Philosophy:  I accept it as my Mission to provide the pedagogical 

tools, resources and individual attention required for every student to engage successfully 

the course material to meet the Student Learning Outcomes, and thereby, for every student 

to earn whatever letter grade that he/she desires and deserves.  If students follow these tips 

below, experience shows that many students earn very high grades in this difficult course. 
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There is no mystery about how to earn a very high grade in this class:  Come prepared 

to every class – never miss a class and actively do your best to participate and contribute to 

every class discussion; do the small amount of required reading thoroughly for EVERY 

class; when it is your turn to present to the class, come well prepared, consider the grading 

rubric for presentations, and deliver a “professional quality” presentation; begin work 

quickly on your Business Analysis & Executive Leadership Practicum Project, relying on 

the above methodology, and tackle it a little every day, piecemeal; seek ongoing feedback 

from, and work closely with, your classmates/team members, your client leader(s), and your 

assigned Faculty and Fellow mentors, especially Professor Seegmiller, from the beginning 

of the semester onward and throughout to produce a truly stellar final project result that 

creates true value for the client by the end of the semester.  While this list might seem 

daunting, experience has shown that with the Professor’s guidance, motivated students will 

reach these high standards. 

 

GRADING BREAKDOWN 

 

25% Student Engagement: Attendance, In-Class Participation, Team Participation, 

Ongoing Oral Status Report Presentations, WSJ reading, and One Book Presentation 
 

Your final grade will be based 25% on your level of in-class engagement, 

including:  attendance, in-class participation, participation in team meetings and team 

work, ongoing “pop quiz”-type oral status report “elevator pitch” presentations, and 

on one 5-7 minute oral and written presentation about one of the books from our 

assigned reading.  Each student will read the entire book selected, and present to the 

class once about one of our assigned readings. Both the oral and written components 

of Presentations should be “professional quality”, per the Student Learning 

Outcomes above.  A grading rubric is provided on Canvas which Professors and peers 

will use for student presentations.  Students should ALWAYS wear appropriate 

professional business attire when giving presentations for this class, and preferably, 

whenever in class. Note that grades will be reduced for presentations that are shorter 

or longer than the required 5-7 minutes, and reduced for students who do not dress, 

comport and present professionally (per the rubric criteria). A timer and buzzer will 

be used to ensure strict conformity to the timing guidelines for all presentations. 

Engagement, Attendance, In-class Participation and Presentation points are 

impossible to make-up if missed.  Because the course only meets once per week and 

is an interactive, discussion-based course where each week’s course content builds 

on the prior material covered in class, attendance, participation and presentations are 

mandatory.  This includes attendance at team-meetings which may be held during 

the scheduled class time as needed. 

 

10% Two Iterative, Written Executive Leadership Plans:  1 Personal & 1 for the Client 
 

Each student is required to prepare two written Executive Leadership Plans 

to structure and guide their work for the semester on an ongoing basis, following 

methodology that will be trained in class.  The first is a personal plan, devoted to 

establishing and tracking each student’s individual Executive Leadership goals and 

plans for the semester and beyond.  The second is for the client:  to structure work 
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plans and measure the progress and milestones sought by the client throughout the 

semester.  Because the written Executive Leadership Plan for the client will 

structure, establish and govern the outcomes achieved in the student’s Practicum 

Project for the client, it could be said that this written product is – practically 

speaking – worth MUCH more than 10% of your grade:  ultimately a total of 75% 

of your grade hinges on the success of your work for your client.  See below. 

 

65% APPLIED BUSINESS ANALYSIS & EXECUTIVE LEADERSHIP 

PRACTICUM PROJECT: 
 

Throughout the semester, in conjunction with the instructor(s), client 

leader(s), and possible class-mate team member(s), each student will individually 

prepare and develop a Business Analysis & Executive Leadership Practicum Project 

based on the current, most-pressing priority or priorities of the client CEO or other 

top client leader as introduced by Professor Seegmiller or other faculty.  While 

time spent is only one factor for success, it is required that students spend a 

minimum of 120 documented hours on their Practicum Project (outside of class 

time) to complete this course. 
 

There will be ongoing, customized deadlines for progress throughout the 

semester as individually articulated in each student’s Executive Leadership Plan 

created for your client (per above), thus there will not be a traditional final exam. 

Rather, students will present the Final Results of their Business Analysis & 

Executive Leadership Practicum Project to each other and to clients during the 

last few days of class (or during the time reserved for a final exam during exam 

period if needed) in both written and oral form. This will constitute the last 

“professional quality” presentation by each student. Each final presentation, 

combined with submittal by each student of a final written project report or 

portfolio file which itself documents and demonstrates how and whether the 

metrics established in the Executive Leadership Plan were accomplished by the 

student, plus including performance review input from the client CEO or other 

client leader for whom the Practicum Analysis was performed – all this will be 

combined to constitute each student’s “Applied Business Analysis & Executive 

Leadership - Practicum Project Final Grade” which is worth 65% of the overall 

final grade of the course.  There will not be a final exam due to the extensive 

nature of the Practicum Projects. 
 

  Again, in-class assignments, presentations and project deadlines cannot be made up 

if missed.  If there is a truly extraordinary situation (such as a death of a close family 

member on the due date) which compels you to miss a class, a presentation, or a 

project deadline, you should report that to me as soon as possible (in most cases, 

this should be done before the scheduled class).  In such a rare case of a truly 

extraordinary circumstance, I will provide each student one opportunity to make-

up the missed work.  
  

A student should not miss any deadlines and must submit the completed Final 

Practicum Project report or portfolio with any appropriate supporting 

documentation by the last day of class.  Because the project is a semester-long task 
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requiring progressive, daily efforts, no extensions or adjustments will be granted 

regarding the final project deadline.  Late Final Practicum Project reports will not 

be accepted.   
 

Summary of Distribution of Points: 

  
Student Engagement & Presentations 

described above 

25 % 

Executive Leadership Plans 10 % 

  Final Practicum Project Results & Report 65 % 

                             --------------------------------------------------------------------------------- 

Total Points Possible 100 % 
 

EXTRA CREDIT 
Professional Attire & Demeanor:  Treat this class like you would a Boardroom 

meeting at a Fortune 100 Company.  It is your chance to practice speaking, presenting, 

interacting and comporting like you would “on the job” in a world-class career. I take this 

very seriously, because my own pedagogical mission includes preparing you to qualify for a 

truly Top Job upon graduation.  Therefore, all students who dress professionally in class and 

demonstrate professional demeanor, language, attitude and work ethic, will receive significant 

extra credit when I calculate the final grades.  Consult friends who have taken my classes in 

the past to verify how this works if you are incredulous. 

Pop Quizzes:  Professor Seegmiller will offer “Pop Quizzes” about the readings on 

occasion, including from the Wall Street Journal, with answers to be submitted instantly via 

text message to Professor Seegmiller’s cell phone number above.  Ongoing successful 

completion of Pop Quizzes can result in a significant increase in a student’s final grade, solely 

at the Professor’s discretion.   

 Experiential Learning Club:  Also, in conjunction with DSU’s Experiential 

Learning Leadership Institute (ELLI), the University offers an Experiential Learning Club 

(ELC), dedicated to helping students who are not able to take this course so that they too can 

gain “real world” experience to “bridge the gap” between their purely academic experiences 

and the practical skills and capabilities required to succeed in the demanding modern 

workplace.  Professor Seegmiller is the Faculty Advisor for the Club.  Students who join the 

ELC, actively participate, and become a leader in helping to grow or promote the club to 

students or possible ELLI clients, can also qualify for a significant increase in their final 

grade, solely at the Professor’s discretion.  In this way the Club serves as a “Lab” of sort for 

the course.  
 

LETTER GRADE CONVERSION FROM NUMERICAL SCORES 
 

You will be given a numerical grade for each required component of the course, as described 

above.  This grade, in turn, will have a letter grade equivalent as shown below: 

 100-94 = A 76-73 = C+ 59-50  = D- 

93-87 = A- 72-70 = C Below 50 = F 

86-83 = B+ 69-67 = C-  

82-80 = B 66-64 = D+  

79-77 = B- 63-60 = D  

The final grade assigned for the course may be curved based on the total points earned by the 

highest-scoring student.  In such a case, the overall course grades would be curved up.  For example, a 

93 could become an “A” or an 86 could become an “A-”. 
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TENTATIVE COURSE OUTLINE:   
 

The following course outline is provided to give you some guidance as to how the 

material will be covered in this course and the pace at which we shall be moving. The actual 

coverage and content may vary depending on student preparation and student interests 

impacting the ultimate pace of the course.  

 

Week/ 

Class # 

Topics   

              *items marked with asterisk might happen recurrently, or at ANY time 

 

 1 NOTE:  Students Should Upload a Copy of Their Resume to Canvas BEFORE the First 

Class meets, or else bring a hard copy on the first day of class, so that we can all get to 

know each other.   
 

Today we’ll cover:  Course & Syllabus Overview; Student, Professor & Fellow Introductions; 

Student and Professor Goals for the Course including pose the question, “What kind of Practicum 

Project does each student want, given their career aspirations?” Introduction to the Experiential 

Learning Leadership Institute goals and vision; Review syllabus in detail, including explain weekly 

student reading and presentation assignments; Review our course’s Canvas page, which we will use 

a lot throughout the semester.  

[  ] Introduce and Explain the first personal Executive Leadership Plan requirement, 

due next week.  Review sample. 

*As time permits:  Begin Introduction to Practicum Projects and ELLI CEOs:  Various ELLI client 

CEOs will travel to DSU (in some cases, from around the world) to “pitch” their company’s projects 

to you during class, in hope of recruiting ELLI’s top students to work on their company’s Practicum 

Project.  Interviews to match students with companies will begin tonight during the first class, 

so come Dressed for Success, with copies of your Resume in hand.   

[  ] Sign up students for their week of presenting a book, including name of book;  

2 Complete any items remaining from Week #1;  

 

[   ] Break into teams of five students and one faculty member to analyze individual 

Executive Leadership Plans (bring SIX copies to class of your One Pager), and to enable 

matching of students to client projects.   

Continue Presentations by Clients describing the Projects available for students to compete for;* 

FIRST STUDENT BOOK ANALYSIS PRESENTATION:  all Book Presentations should answer 

the question:  What do my fellow students most need to know about this book or framework?  Use 

the Presentation Rubric provided. 

Recruiting Presentation by Experiential Learning Club Presidency;   

First Framework Presented by Professor Seegmiller if time permits.* 
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OTHER (these can occur during any class):  

--- Possible Guest Presentation by CEOs who are clients of the Experiential Learning Leadership 

Institute re: “My highest priorities or biggest worries: Why I need Your Help”.* 

--- Possible Guess Presentation by Successful Alumni of the Experiential Learning Leadership 

Institute re: “What to do now, to secure your dream job”.* 

--- Possible “Field Trip” to client Business Sites or offices.* 

 

Class Format for weeks 3 – 12 will resemble the following, in any order: 

FIRST HALF OF CLASS 

(1) First, send a text to Professor Seegmiller with the number of hours you spent on your 

Practicum Project this past week, at the beginning of each class; Pace Yourself. Must 

spend a minimum total of 120 hours over the course of the whole semester on your 

Practicum Project, which does not include in-class time;  

(2) Faculty Presentation of a Framework;  

(3) Student Presentation of a Best Business Books Ever book;  

(4) Analysis of Current Events Relevant to our Client Problem Solving Projects, including 

developments as reported in WSJ; 

 

SECOND HALF OF CLASS 

(5) Divide into Teams to Work on Client Business Analysis & Executive Leadership 

Projects with Faculty, Leadership Fellows, Clients and Executive Mentors as needed 

(will vary by client team); 

(6) Team Meetings with Project Supervisor during second hour of class as needed;  

(7) Any of the *asterisked possibilities from above, including other Distinguished Guest 

Lectures, which will be ongoing as clients’ schedules permit. 

 

Class Format for weeks 13 - 15 may resemble the following, in any order: 

(1) Student Presentations of Final Practicum Project Analyses, Findings & Contributions Made 

to Client Organizations 

a. 5-7 mins. student presentation, max.; more or less time will reduce grade;  

b. 3 minutes Q&A; 

c. Repeat until all students have presented. 

(2) We may continue Book presentations by students if required for all students to fulfill their 

course requirements – depends on how many students enroll in the class;  

(3) If required to fit-in everyone’s Final Presentations, we will also meet for Final Presentations 

during the time allotted by the Registrar for our class to take its final exam, since we do not 

have a final exam.  Details TBA. 
 
 

(4)   

LAST DAY OF CLASS:  Bring treats if desired; Submit all written documentation supporting your 

Final Practicum Project Business Analyses & Executive Leadership Plans.  Finish any remaining 

student presentations.  Present findings and analyses to client CEOs as appropriate. 
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OTHER ITEMS OF IMPORTANCE: 

 See the detailed Academic Calendars for important deadlines at these two sites:   

http://catalog.dixie.edu/academiccalendar &  http://dixie.edu/reg/?page=calendar 

 

 The DSU Student Guidebook for 2015-2016 is now available as a free pdf document at:   

http://new.dixie.edu/fye/interactive_fye_guidebook.php 

 

 Important Links & Policies: 

o Disability Resource Center - dixie.edu/drcenter  

o IT Help Desk - dixie.edu/helpdesk  

o Library - library.dixie.edu 

o Testing Center - dixie.edu/testing 

o Tutoring Center - dixie.edu/tutoring 

o Writing Center - dixiewritingcenter.com 

o Final Exam Schedules - http://new.dixie.edu/reg/?page=finals 

o Policy for Absences Related to College Functions – 

 http://www.dixie.edu/humanres/policy/sec5/523.html 

 

 Disability Statement:  If you suspect or are aware that you have a disability that may affect 

your success in the course you are strongly encouraged to contact the Disability Resource 

Center (DRC) located at the North Plaza Building. The disability will be evaluated and eligible 

students will receive assistance in obtaining reasonable accommodations. Phone # 435-652-7516 
 

 Title IX Statement:  DSU seeks to provide an environment that is free of bias, discrimination, 

and harassment. If you have been the victim of sexual harassment/misconduct/assault we 

encourage you to report this to the college's Title IX Director, Cindy Cole, (435) 652-7731, 

cindy.cole@dixie.edu. If you report to a faculty member, she or he must notify the Title IX 

Director about the basic facts of the incident. 
 

 Student Academic Conduct Policies for which you are responsible, including regarding 

Academic Dishonesty/Academic Integrity Policy and Disruptive Behavior Policy:  

http://www.dixie.edu/humanres/policy/sec5/533.html 
 

 Dmail:  You are required to frequently check your Dmail account. Important class and 

university information will be sent to your Dmail account, including DSU bills, financial 

aid/scholarship notices, notices of cancelled classes, reminders of important dates and deadlines, 

and other information critical to your success at DSU and in your courses. To access your Dmail 

account, visit go.dixie.edu/dmail. Your Dmail username is your DixieID (e.g. D00111111). If 

you have forgotten your PIN, visit go.dixie.edu/mydixie and click the Forgot Pin button. 
 

SOURCE FOR UPDATES:  http://new.dixie.edu/reg/faculty/?page=Syllabus 
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http://dixie.edu/testing/
http://dixie.edu/tutoring/
http://dixiewritingcenter.com/
http://new.dixie.edu/reg/?page=finals
http://www.dixie.edu/humanres/policy/sec5/523.html
http://www.dixie.edu/humanres/policy/sec5/533.html
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