
 

BUSINESS AND PROFESSIONAL ETHICS 

SYLLABUS 
Fall 2015 

 

Instructor:  Robert Huddleston,  Ph.D. Office: 435-652-7740 

Cell:     435-632-2827 

E-mail: huddleston@dixie.edu 

  

Office Location and Hours: 

Udvar-Hazy Building Room 345 

MW 8:45-10:30am 

TR 10:15-11:15am 

  

 

A. TEXT 

      BUSINESS ETHICS,10th edition, Ferrell, 9781285423715 

B. COURSE DESCRIPTION 

 

MGMT 3510 – Business and Professional Ethics (3 Credits) 

Fulfills Ethics requirements for students pursuing School of Business majors; open to 

other interested students. Examination of selected ethical issues in business and 

technology, including justice corporate responsibility, preferential treatment, advertising 

practices, environmental responsibility, confidentiality, privacy, and government 

regulation. Prerequisite: ACT score of 28 or higher; OR ENGL 1010 or ENGL 1010A or 

ENGL 1010D (Grade C or higher). FA, SP, SU. 

C. COURSE OBJECTIVES 

 

 Part 1:  An Overview of Business Ethics: 
o Chapter 1 – The Importance of Business Ethics 

 Explore conceptualizations of business ethics from an organizational 

perspective 

 Examine the historical foundations and evolution of business ethics 

 Provide evidence that ethical value systems support business performance 

 Gain insight into the extent of ethical misconduct in the workplace and the 

pressures for unethical behavior 

o Chapter 2 – Stakeholder Relationships, Social Responsibility, and Corporate 

Governance 

 Identify stakeholders’ roles in business ethics 

 Define social responsibility 

 Examine the relationship between stakeholder orientation and social 

responsibility 

 Delineate a stakeholder orientation in creating corporate social 

responsibility 

 Explore the role of corporate governance in structuring ethics and social 

responsibility in business 



 

 List the steps involved in implementing a stakeholder perspective in social 

responsibility and business ethics 

 Part 2: Ethical Issues and the Institutionalization of Business Ethics 
o Chapter 3 – Emerging Business Ethics Issues 

 Define ethical issues in the context of organizational ethics 

 Examine ethical issues as they relate to the basic values of honesty, 

fairness, and integrity 

 Delineate misuse of company resources, abusive and intimidating 

behavior, lying, conflicts of interest, bribery, corporate intelligence, 

discrimination, sexual harassment, environmental issues, fraud, insider 

trading, intellectual property rights, and privacy as business ethics issues 

 Examine the challenge of determining an ethical issue in business 

o Chapter 4 – The Institutionalization of Business Ethics 

 Distinguish between the voluntary and mandated boundaries of ethical 

conduct 

 Provide specific mandated requirements for legal compliance in specific 

subject matter areas related to competition, consumers, safety, and the 

environment 

 Specifically address the requirements of the Sarbanes-Oxley legislation 

and implementation by the Securities and Exchange Commission 

 Describe the passage of the Dodd-Frank Wall Street Reform and 

Consumer Protection Act along with some of its major provisions 

 Provide an overview of regulatory efforts that provide incentives for 

ethical behavior 

 Provide an overview of the recommendations and incentives for 

developing an ethical corporate culture contained in the Federal 

Sentencing Guidelines for Organizations 

 Provide an overview of highly appropriate core practices and their 

relationship to social responsibility 

 Part 3: The Decision Making Process 
o Chapter 5 – Ethical Decision Making 

 Provide a comprehensive model for ethical decision making in business 

 Examine the intensity of ethical issues as an important element influencing 

the ethical decision making process 

 Introduce individual factors that may influence ethical decision making in 

business 

 Introduce organizational factors that may influence ethical decision 

making in business 

 Explore the role of opportunity in ethical decision making in business 

 Understand normative considerations in ethical decision making 

 Recognize the role of institutions in normative decision making 

 Examine the importance of principles and core values to ethical decision 

making 

o Chapter 6 – Individual Factors: Moral Philosophies and Values 

 Understand how moral philosophies and values influence individual and 

group ethical decision making in business 

 Compare and contrast the teleological, deontological, virtue, and justice 

perspectives of moral philosophy 

 Discuss the impact of philosophies of business ethics 



 

 Recognize the stages of cognitive moral development and its shortcomings 

 Introduce white-collar crime as it relates to moral philosophies, values, 

and corporate culture 

o Chapter 7 – Organizational Factors: The Role of Ethical Culture and 

Relationships 

 Understand the concept of corporate culture 

 Examine the influence of corporate culture on business ethics 

 Determine how leadership, power, and motivation relate to ethical 

decision making in organizations 

 Assess organizational structure and its relationship to business ethics 

 Explore how the work group influences ethical decisions 

 Discuss the relationship between individual and group ethical decision 

making 

 Part 4: Implementing Business Ethics in a Global Economy 
o Chapter 8 – Developing an Effective Ethics Program 

 Understand the responsibility of the corporation to be a moral agent 

 Understand why businesses need to develop ethics programs 

 List the minimum requirements for an ethics program 

 Describe the role of codes of ethics in identifying key risk areas for an 

organization 

 Identify the keys to successful ethics training, including program types 

and goals 

 To examine the ways that ethical standards are monitored, audited, and 

enforced, and to understand the need for continuous improvement 

o Chapter 9 – Managing and Controlling Ethics Programs 

 Define ethics auditing 

 Identify the benefits and limitations of ethics auditing 

 Examine the challenges of measuring nonfinancial performance 

 Explore the stages of the ethics-auditing process 

 Understand the strategic role of the ethics audit 

o Chapter 10 – Globalization of Ethical Decision Making 

 Discuss global values, goals, and business practices within ethics 

 Understand the role of capitalism and economics as factors in business 

ethics 

 Assess the role of multinational corporations in business ethics 

 Assess the role of the International Monetary Fund in business ethics 

 Assess the role of the United Nations Global Compact in business ethics 

 Access the role of the World Trade Organization in business ethics 

 Explore and discuss common global business practices 

 Gain awareness of global ethical issues 

o Chapter 11 – Ethical Leadership 

 Define ethical leadership 

 Examine requirements for ethical leadership 

 Realize the benefits that come from effective ethical leadership 

 Understand how ethical leadership impacts organizational culture 

 Learn about the different styles of conflict management 

 Understand how employees can be empowered to take on responsibilities 

in ethical leadership 

 Examine leader-follower relationships in communication 



 

 Learn about leadership styles and how they influence ethical leadership 

 Use the RADAR model to determine how ethical leaders handle 

misconduct situations  

o Chapter 12 – Sustainability: Ethical and Social Responsibility Dimensions 

 Relate sustainability to ethical decision making and social responsibility 

 Examine global environmental issues related to the atmosphere, water, and 

land 

 Review environmental legislation related to sustainability 

 Compare renewable energy sources that provide alternatives for 

sustainability 

 Evaluate business responses to sustainability related to green marketing 

and greenwashing 

 Provide strategic directions for implementation of sustainability 
 

D. CLASS HOURS 

MW 7:30-8:45 AM and 10:30-11:45AM 

E. GRADES 

 

Grades will be based on the percentage of total points that the student earns. 
 

1. Exams               60% 

2. Cases               20% 

3. Paper & Oral Presentation 20% 

           100% 

 

  B+ 87.0 - 89.9% C+ 77.0 - 79.9% D+ 67.0 - 69.9%  

A 93.0 - 100% B 83.0 - 86.9% C 73.0 - 76.9% D 63 - 66.9% F Below 60% 

A- 90.0 - 92.9% B- 80.0 - 82.9% C- 70 - 72.9% D- 60.0 - 62.9% 

 

F. EXAMINATIONS 

 

Four examinations are given in Business Professional Ethics. Individuals taking a late 

exam will lose one letter grade or 10 points. 
 

 

G. SCHOLARLY PAPER AND ORAL PRESENTATIONS 

 

Paper: The scholarly paper will be based on the topic that is assigned to your group. It must 

show that you have a fair amount of research in a variety of print and online sources. If the 

topic is fairly broad, you may wish to focus on a limited aspect of the topic. Some class time 

will be dedicated for work on your paper. 

Structure and length: The paper should have 4 essential parts: first, describe the company 

that you are researching; second, explain the ethical issues related to the topic; third, explain 

how the ethical issues we have been studying might apply as guidelines in knowing how to 

respond to issues; finally, describe your own perspective on the issues you have described. 



 

The paper should be about 6-8 pages in length. It will be judged on the content, that is, the 

evidence that you have researched and thought carefully about the ethical issues and 

principles involved with the topic. The paper will also be judged on the rubric for assessing 

a business case (see attached). 

Research Style: You should use the method as prescribed in class for citation of sources. If 

you need a review of those styles, visit the Dixie State College Online Writing Lab at 

dsc.dixie.edu/owl As someone who is seeking a professional degree and profession, you must 

keep in mind that writing assignments should reflect a degree of professionalism and 

accuracy beyond that required of lower division students. Review the Academic Dishonesty 

Policy for a reminder about what constitutes plagiarism and its consequences.   

Oral Presentations 

Group oral presentations will occur at the end of the semester. Each group will take 

approximately 15 minutes to discuss their findings from their scholarly paper. 

H. CASES 
 

Three cases will be assigned to apply theory and critical thinking skills relative to the 

objectives of the course. Cases will not be accepted late and the case must be ready to turn in 

at the beginning of the class period. Cases should be 1-2 pages in length. If you are not going 

to be in class, please turn your case in early. Cases will be evaluated according to the rubric 

for assessing a business case. 

AS A STUDENT AT DIXIE STATE UNIVERSITY, YOU HAVE ACCESS TO SEVERAL HELPFUL 

RESOURCES: 

 Library – library.dixie.edu 

 Computer Lab (located at the Smith Computer Center and the Holland Centennial Commons) 

 Disability Resource Center – dixie.edu/drcenter –  Provides services and accommodations to students 

with disabilities. 

 IT Student Help Desk – dixie.edu/helpdesk – We provide support for the following: Blackboard Vista, 

Dmail, wireless, software resources for students, and student laptop lease program. 

 Online Writing Lab – dsc.dixie.edu/owl – Many writing classes utilize this site. Among other things, 

students can use the Online Writing Lab to submit papers electronically to the Writing Center. 

 Testing Center – dixie.edu/testing 

 Tutoring Center – dixie.edu/tutoring – Free and open to all students. Improve your study skills and 

clarify concepts and class material. 

 Writing Center – dixie.edu/english/dsc_writing_center.php – "Our mission is to help you become a 

better writer by approaching your assignments as a process of invention, writing, and revision." 

See our Campus Map for the location of these and other resources.  



 

DISABILITY STATEMENT: 

If you suspect or are aware that you have a disability that may affect your success in the course you are 
strongly encouraged to contact the Disability Resource Center (DRC) located at the North Plaza Building. 
The disability will be evaluated and eligible students will receive assistance in obtaining reasonable 
accommodations. Phone # 435-652-7516 M. 

DMAIL: 

You are required to frequently check your Dmail account. Important class and university information will be 
sent to your Dmail account, including DSC bills, financial aid/scholarship notices, notices of cancelled 
classes, reminders of important dates and deadlines, and other information critical to your success at DSC 
and in your courses. To access your Dmail account, visit go.dixie.edu/dmail. If you do not know your Dmail 
username or you have forgotten your PIN, visit go.dixie.edu/mydixie and follow the respective instructions. 

  



 

Business Professional Ethics tentative schedule 

(Subject to change) 

 

Week Chapter Assignments 

8/24 1 Orientation, Read ch. 1 

8/31 2 Read ch. 2 

9/7  Walmart videos 

9/14 3 Read ch. 3, Case #1 due 

9/21 4 Exam ch. 1-3, Read ch. 4 

9/28 5 Read ch. 5 

10/5 6 Read ch. 6, Case #2 due 

10/12 7 Exam ch. 4-6, Read ch. 7 

10/19 8 Read ch. 8 

10/26 9 Case #3 due, Read ch. 9 

11/2  Exam ch. 7-9 

11/9 10 Read ch. 10 

11/15 11 Read ch. 11 

11/23 12 Read ch. 12 

11/30  Scholarly paper presentations 

12/4 & 12/7  Exam ch. 10-12 

 



 

 

ETHICS 

GRADING SHEET 

 

NAME ______________________________________________  

 

EXAMS 

Exam 1 __________  

Exam 2 __________  

Exam 3 __________  

Exam 4 __________  

 

TOTAL  ____________ / 4 = ___________ X 6 = _______________  

 

CASES 

Case 1 ___________  

Case 2 ___________  

Case 3 ___________  

 

TOTAL  ____________ / 3 = ___________ X 2 = _______________  

 

PAPER 

TOTAL  ____________ / 1 = ___________ X 2 = _______________  

 

 

TOTAL POINTS ______________________  

FINAL GRADE _______________________  



 

EXAMPLE 

 


