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A. TEXT 

      BUSINESS ETHICS, Ferrell, 9781285423715 

B. COURSE DESCRIPTION 
 

MGMT 3510 – Business and Professional Ethics (2 Credits) 
Examinations of selected ethical issues in business and technology, e.g., justice, corporate 
responsibility, preferential treatment, advertising practices, environmental responsibility, 
confidentiality and privacy, and government regulation.  Prerequisite: Acceptance into a 
baccalaureate program or permission from an upper-division advisor. 
 

C. LEARNING OUTCOMES 

The ability to identify and resolve ethical issues: Students will analyze a complex 
business situation, identify relevant ethical issues and suggest ethical courses of action. 

This will result from understanding all the course’s objectives and will be validated via 
the Scholarly Paper which will be the capstone case for the Management 3510 class. 
 

D. COURSE OBJECTIVES 
 

Chapter 1 – Understanding Ethics 
1. Define ethics 
2. Explain the role of values in ethical decision-making 
3. Understand opposing moral philosophies and their limitations 
4. Discuss ethical relativism 
5. Explain an ethical dilemma 
6. Explain why the law is not enough 
7. Discuss the key decisions in business decision making. 
8. Understand Kohlberg’s Stages of Ethical Reasoning 



 

Chapter 2 – Defining Business Ethics 
1. Define the term business ethics 
2. Identify an organization’s stakeholders 
3. Summarize the Pinto and Tylenol cases 
4. Define a code of ethics 
5. Explain the term corporate governance and its major issue in ethics 
6. Indicate how executive compensation is a problem in corporate America 
7. List and implement the problem solving technique in solving an ethical dilemma 

Chapter 3 – Organizational Ethics  
1. Define Organizational Ethics. 
2. Explain the respective ethical challenges facing the functional departments of an 

organization.  
3. Discuss the position that HR should be at the center of any corporate code of 

ethics. 
4. Discuss Milton Friedman’s approach of profit maximization (stakeholder v 

stockholder model) 
5. Determine potential conflicts of interest within any organizational function. 
6. Differentiate between a planned and mixed economy 
7. Explain the causes of unethical behavior in business 
8. Describe how WalMart has dealt with ethical challenges 
9. Describe the outcomes of the Dodge v Ford and A.P. Smith v Barlow cases 

Chapter 4 - Corporate Social Responsibility 
1. Describe and explain corporate social responsibility (CSR). 
2. Define the term transparency in a business setting 
3. Describe the triple bottom line 
4. Differentiate between civil law and criminal law 
5. Explain how ethics disputes are generally resolved through lawsuits 
6. Explain the Sarbanes-Oxley Act 
7. Discuss the Consumer Movement and its Effect on Marketing (Ralph Nader) 

Chapter 5 – Corporate Governance 
1. Explain the term corporate governance.  
2. Describe the governance methodologies of comply and explain and comply or 

else 
3. Understand the responsibilities of the Board of Directors 
4. Explain the responsibilities of the major governance committees 
5. Identify an appropriate corporate governance model for an organization 
6. Describe how Enron employees violated several ethical and legal issues in 

running their company  



 

Chapter 6 – The Role of Government 
1. Identify the five key pieces of U.S. legislation designed to discourage, if not 

prevent, illegal conduct within organizations. 
2. Understand the purpose and significance of the Foreign Corrupt Practices Act 

(FCPA). 
3. Categorize the six key principles of the Defense Industry Initiatives (DII). 
4. Calculate monetary fines under the three-step process of the U.S. Federal 

Sentencing Guidelines for Organizations (FSGO). 
5. Compare and contrast the relative advantages and disadvantages of the Sarbanes-

Oxley Act (SOX). 
6. The Revised Federal Sentencing Guidelines 
7. Explain the key provisions of the Dodd-Frank Wall Street Reform Bill 

Chapter 7 – Blowing the Whistle 
1. Explain the term whistle-blower. 
2. Explain the difference between internal and external whistle-blowing. 
3. Understand the different motivations of a whistle-blower. 
4. Evaluate the possible consequences of ignoring the concerns of a whistle-blower. 
5. Recommend how to build internal policies to address the needs of whistle-

blowers. 
6. Analyze the possible risks involved in becoming a whistle-blower. 
7. Identify several key whistleblowers (Silkwood, Watkins, Rowley, Cooper & 

Wigand) 

Chapter 8 – Ethics and Technology  
1. Evaluate the ethical ramifications of recent technological advances 
2. Explain the employer view of privacy at work 
3. Explain the employee view of privacy at work 
4. Distinguish between thin and thick consent 

Chapter 9 – Ethics and Globalization 
1. Understand the ethical issues arising in global business 
2. Explain the issue of ethical relativism in a global environment 
3. Compare the ethical challenges in doing business in developing and developed 

economies 
4. Explain the challenges in developing a global code of ethics 
5. Analyze the ramifications of the UN Global Compact 
6. Explain the OECD Guidelines for Multinational Enterprises 

  



 

Chapter 10 – Making It Stick: Doing What’s Right in a Competitive Market 
1. Develop the key components of an ethics policy 
2. Understand the key components of a job description for an ethics officer 
3. Reward ethical behavior within your department/organization 
4. Promote your organization’s ethics policy to your stakeholders 
5. Monitor ethical behavior in your department/organization 
6. Understand the difference between reactive and proactive ethical policies 
7. Explain how Wall Street and others violated America’s trust in dealing with the 

housing market 
 

E. CLASS HOURS 

Management 3510 meets three days a week: Tuesday, Wednesday, & Thursday from 
9:00am-10:50am and from 11:00am-12:50pm (May 18th to June 19th). 

F. GRADES 
 

Grades will be based on the percentage of total points that the student earns. 
 

1. Exams               60% 
2. Cases               20% 
3. Paper & Oral Presentation 20% 

           100% 
 

  B+ 87.0 - 89.9% C+ 77.0 - 79.9% D+ 67.0 - 69.9%  
A 93.0 - 100% B 83.0 - 86.9% C 73.0 - 76.9% D 63 - 66.9% F Below 60% 
A- 90.0 - 92.9% B- 80.0 - 82.9% C- 70 - 72.9% D- 60.0 - 62.9% 
 

G. EXAMINATIONS 
 

Four examinations are given in Business Professional Ethics. Individuals taking a late 
exam will be graded on a more difficult scheme: 

 

 Late Exam Grading Scheme: 
  95% - 100% = A 
  90%  - 94%  = B 
  85%  - 89%  = C 
  80%  - 84%  = D 
  79% or below = F 
 

H. SCHOLARLY PAPER AND ORAL PRESENTATIONS 
 

Paper: The scholarly paper will be based on the topic that is assigned to your group. It must 
show that you have a fair amount of research in a variety of print and online sources. If the 
topic is fairly broad, you may wish to focus on a limited aspect of the topic. Some class time 
will be dedicated for work on your paper. 



 

Structure and length: The paper should have 4 essential parts: first, describe the company 
that you are researching; second, explain the ethical issues related to the topic; third, explain 
how the ethical issues we have been studying might apply as guidelines in knowing how to 
respond to issues; finally, describe your own perspective on the issues you have described. 

The paper should be about 8-10 pages in length. It will be judged on the content, that is, the 
evidence that you have researched and thought carefully about the ethical issues and 
principles involved with the topic. The paper will also be judged on the rubric for assessing 
a business case (see attached). 

Research Style: You should use the method as prescribed in class for citation of sources. As 
someone who is seeking a professional degree and profession, you must keep in mind that 
writing assignments should reflect a degree of professionalism and accuracy beyond that 
required of lower division students. Review the Academic Dishonesty Policy for a reminder 
about what constitutes plagiarism and its consequences.   

Oral Presentations 
Group oral presentations will occur at the end of the semester. Each group will take 
approximately 15 minutes to discuss their findings from their scholarly paper. 

I. CASES 
 

Three cases will be assigned to apply theory and critical thinking skills relative to the 
objectives of the course. Cases will not be accepted late and the case must be ready to turn in 
at the beginning of the class period. Cases should be 1-2 pages in length. If you are not going 
to be in class, please turn your case in early. Cases will be evaluated according to the rubric 
for assessing a business case. 
 



Student Name: ____________________________________ Course: ____________________________  

Date: ______________ Cell: _____________________ Instructor/Evaluator: _____________________  

 
Dixie State University -Udvar-Hazy School of Business 
Complex Business Case Involving Ethical Issues Rubric 

Goal: Students will be able to identify and problem solve ethical issues in organizational life and 
management. 

Objective: Students will be able to analyze a complex business situation, identify ethical issues and 
suggest viable courses of action. 

Measurement: Rubric assessing ethical issues of a case.  

When: Embedded in upper division, Business Ethics course, MGMT 3510, which is required of all 
business students. Final case study assignment. 

 

Assessment Criteria Likert Scale: 1=very poor, 2=poor, 
3=fair, 4=good, 5=very good 

Identified ethical issues: recognized and defined the issues 
and explained why they are issues  

 

Analyzed issues and options: identified and discussed 
alternative solutions and possible consequences, used valid 
problem-solving processes  

 

Recommendations: provided solution(s), appropriately 
justified choice(s) and conclusions 

 

Writing Skills: Evaluated according to the writing 
assignment rubric 

 



 

Writing Assignment Rubric 
All writing has a purpose. Good business writing clearly and efficiently delivers information. Your grade will 
be based on your ability to clearly present your purpose. The grade is based on four (4) criteria. First, is the 
thesis (purpose) clear and conspicuous? Second, does the writing have structure presented as an outline, and 
does it logically flow? Third, is the thesis supported by evidence? And finally, is the writing appropriate in 
tone and formality, and free of significant spelling and grammar errors? 

Thesis Statement Structure Support Grammar, Spelling and 
Style 

Is it Conspicuous? 

 

Does the opening 
paragraph present an 
outline? 

Are the arguments supported in 
the body? 

Are there minimal, 
egregious errors in 
spelling and grammar? 

Is it Clear? Does the body 
follow the outline? 

Is the support logical? Is the formality and tone 
appropriate for the target 
audience? 

Does it state a 
position or make a 
recommendation? 

Does the summary 
provide closure? 

Is the support documented, 
referenced, and presented in 
order? 

Is the language 
professional? 

 Do the arguments 
flow? 

Is the support objective? Is the verb tense 
consistent? 

 Are there transitions 
leading the reader 
through a sequence 
of arguments? 

Does the support lead to a 
conclusion/recommendation? 

 

 
Outstanding 

 The thesis statement is clear and concise. 
 The argument structure is easily recognized. 
 The arguments are supported by evidence that is clear, referenced and easily located in the 

body or appendix. 
 The writing is void of significant errors in spelling and grammar.  The language is 

professional and the tone is appropriate. 
Inadequate 

 The thesis statement is hidden, poorly articulated, or non-existent. 
 The arguments are void of structure and the language is rambling. 
 The arguments that exist are weakly supported and poorly referenced. 
 The writing is fraught with errors in spelling and grammar.  The language is inappropriate and 
the tone is misguided 

Use spell and grammar check, but don’t let it substitute for a thorough proof reading before printing.  Often, 
written communication is discounted or disregarded when there are significant errors in spelling and grammar, 
tone and formality.  Informal language or slang should never be used.  Extremely formal language should also 
be avoided.  A “plain speak” approach is free of misunderstood formality and potentially offensive informality.  
Avoid using passive voice, where the object of the sentence is placed before the subject or the subject is 
implied.  And finally, use simple sentence structure.  Complex sentences are appropriate for creative writing 
but should be used sparingly in business communication.



 

CITATION EXAMPLE 

 



 

BIBLIOGRAPHY EXAMPLE 

 

 



 

Dixie State University -Udvar-Hazy School of Business 
Team/Peer Evaluation Rubric 

Objective:  Provide each of you with opportunities to: 
- Work successfully with others who possess diverse abilities, personalities, strengths, 

and weaknesses toward a common goal. 
- Participate in a peer evaluation process, providing constructive feedback. 
- Identify the characteristics of and contribute to a successful team. 

Part A: RUBRIC FOR ASSESSING TEAM PARTICIPATION (Peer Evaluation) 

Scale 1 to 10 (1 = strongly disagree, 10 = strongly agree) 

 

 

Comments: 

 Peers  (SELF)    
1 Always manifested positive energy.     
2 Attended all scheduled meetings/Did not negatively 

distract from the progress of the group. 
    

3 Showed initiative.     
4 Timely completed all specific assignments from the 

group. 
    

5 Volunteered.     
6 Didn't cut corners/produced high quality work     
7 Contributed "out-of-the-box" ideas.     
8 Showed leadership.     
9 Was accommodating.     
10 Would want him or her to be in my group again.     
 Total      

     
 How much time do you estimate that you spent on this team 

project/activity?  
 
Hours 

       
 How much time would you estimate that your peers spent on this team 

project/activity? (in hours)              
    



 

AS A STUDENT AT DIXIE STATE UNIVERSITY, YOU HAVE ACCESS TO SEVERAL HELPFUL 
RESOURCES: 

 Library – library.dixie.edu 
 Computer Lab (located at the Smith Computer Center and the Holland Centennial Commons) 
 Disability Resource Center – dixie.edu/drcenter –  Provides services and accommodations to students 

with disabilities. 
 IT Student Help Desk – dixie.edu/helpdesk – We provide support for the following: Blackboard Vista, 

Dmail, wireless, software resources for students, and student laptop lease program. 
 Online Writing Lab – dsc.dixie.edu/owl – Many writing classes utilize this site. Among other things, 

students can use the Online Writing Lab to submit papers electronically to the Writing Center. 
 Testing Center – dixie.edu/testing 
 Tutoring Center – dixie.edu/tutoring – Free and open to all students. Improve your study skills and 

clarify concepts and class material. 
 Writing Center – dixie.edu/english/dsc_writing_center.php – "Our mission is to help you become a 

better writer by approaching your assignments as a process of invention, writing, and revision." 

See our Campus Map for the location of these and other resources. 

DISABILITY STATEMENT: 

If you suspect or are aware that you have a disability that may affect your success in the course you are 
strongly encouraged to contact the Disability Resource Center (DRC) located at the North Plaza Building. 
The disability will be evaluated and eligible students will receive assistance in obtaining reasonable 
accommodations. Phone # 435-652-7516 M. 

DMAIL: 

You are required to frequently check your Dmail account. Important class and university information will be 
sent to your Dmail account, including DSC bills, financial aid/scholarship notices, notices of cancelled 
classes, reminders of important dates and deadlines, and other information critical to your success at DSC 
and in your courses. To access your Dmail account, visit go.dixie.edu/dmail. If you do not know your Dmail 
username or you have forgotten your PIN, visit go.dixie.edu/mydixie and follow the respective instructions. 



 

 
ETHICS 

GRADING SHEET 

 

NAME ______________________________________________   

 

EXAMS 

Exam 1 __________   

Exam 2 __________   

Exam 3 __________   

Exam 4 __________   

 

TOTAL   ____________  / 4 = ____________ X 6 = _______________  

 

CASES 

Case 1___________   

Case 2___________   

Case 3___________   

 

TOTAL   ____________  / 3 = ____________ X 2 = _______________  

 

PAPER 

TOTAL   ____________  / 1 = ____________ X 2 = _______________  

 

 

TOTAL POINTS _______________________  

FINAL GRADE ________________________  



 

EXAMPLE 

 


